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Dr. Lathrop has over 18 years experience in brand management, consulting, research, and teaching in the areas of marketing strategy, new product development, market research, and management decision making.  He currently teaches both graduate and undergraduate Marketing courses at the Whitman School of Management at Syracuse University.  He is also an affiliate consultant with WMS Consulting, based in Syracuse.  
Prior to joining the Syracuse University faculty, Scott served as Managing Consultant at Integral, Inc., a strategic marketing consulting firm in Boston, where he managed teams of consultants on new products development projects.  He was also a Senior Manager at Luminant Worldwide, an e-commerce consulting firm based in Washington, D.C. and Houston, Texas.  Dr. Lathrop has consulted for a firms in a wide range of industries, including United Airlines, RJR Investments, Boise Cascade, ExxonMobil, Ocean Spray Cranberries, Owens Corning Fiberglas, Polaroid, McKesson Pharmaceuticals, Partners Healthcare, Nielsen Media Research, Parexel, Trex, Bobcat, and Office Depot, to name a few.
Dr. Lathrop is a former Harvard Business School professor, where he taught MBA Marketing Management, as well as doctoral research seminars. He also served on the faculty of the International School of Management in Paris, where he taught executive level seminars on Branding, International Management, and New Product Development.
Scott served as a product manager at L&F Consumer Products in Montvale NJ, where his accomplishments ranged from new product development (Glass Mates and Spot Chasers brands) to team-managing Chubs, Wet Ones, and the company's flagship brand, Lysol Spray Disinfectant. 

Professor Lathrop's academic credentials include an A.B. magna cum laude from Colgate University, an M.B.A. from the Johnson School of Management at Cornell University, and an M.S. and Ph.D. in Marketing and Cognitive Studies from Cornell University.
