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certificates of nonofficial Consurtio shares will
be given to those who support the firm with
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s Capstone Business Plan Competition

The Capstone Business Plan Competition gives
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FROM THE DEAN

A

nother academic year is under way at the Whitman
School. This year marks a pivotal year for us in
many ways. For one, we are pleased to announce
a new experiential learning initiative that combines
classroom curriculum with a real-world apprenticeship
experience for students. Consurtio, a firm that will be run
by our students from top to bottom, officially opened for
business in October. You’ll read more about this unique
venture in this issue’s cover story.
Experiential learning is something we make a priority
at Whitman. We believe that it is by doing that we learn.
Opportunities to apply the lessons they learn in the
classroom allow students to try new things, hone their
business skills and experience success. To that end, we’ve
renovated our Couri Hatchery student business incubator,
housed within our Falcone Center for Entrepreneurship,
where more than 100 student entrepreneurs seek
expertise and work to grow their ventures in a
collaborative and creative environment. We’re thrilled to
provide a redesigned space where invaluable resources
converge for student business owners.
As we grow our offerings at Whitman, from new
experiential learning platforms to an expanded executive
education program, we reflect on our past successes,
too. This fall marks the first anniversary of the highly
successful Goodman IMPRESS program, and plans are
under way for continued success in year two. Our online
MBA program’s rankings continue to rise as the popularity
of the program grows, while students in our inaugural
online master’s in accounting class are progressing well.
This academic year is a pivotal year, indeed. We
welcome new faculty and staff to our family and are
confident they’ll play an important role in our continued
innovation and excellence. Whitman is certainly on the
move, but we remain committed to the tenets that have
forged our solid foundation.

KENNETH A. KAVAJECZ, DEAN
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WHITMAN BRIEFINGS
EFFORTS UNDER WAY TO EXPAND WHITMAN’S EXECUTIVE EDUCATION

Professor Penfield instructs employees of St. Joseph's Hospital Health Center.

T

his spring, Professor of Supply Chain Practice Pat Penfield was
named director of executive education at Whitman. He had spent
the previous seven years leading executive education efforts related
to supply chain management. In this new position, Penfield is tasked
with extending programming across Whitman disciplines as well as
innovating offerings to meet the changing needs of employers and
professionals.
The Six Sigma certification in supply chain has been a foundational executive education program at Whitman for nine years. It
has saved companies an estimated $11 million in that timeframe.
New noncredit certifications across finance, accounting, supply
chain management, marketing management, entrepreneurship and
strategic management are the core of the expanded program. These
certificates consist of five classes, each spanning 10 weeks with two
to four hours of instruction per week.

“We have long provided quality executive education in supply
chain, and we are well positioned to increase the scope of our
offerings,” said Penfield, who points to partnerships with St. Joseph’s
Hospital Health Center and the Institute for Veterans and Military
Families (IVMF) as early successes.
"We developed a Healthcare Project Management Certificate
Course program for St. Joseph’s Hospital Health Center, through
which employees can take three levels of project management training, totaling 65 hours," added Penfield. "We also created a two-hour
culmination test for the program. Students receive a certificate once
they pass the exam.”
Whitman also designed a customer service class for the Onward
to Opportunity program run by the Institute for Veterans and Military
Families. This class will train veterans coming out of the military for
customer service jobs.
The program is up to 30 classes with plans in the works for more
as well as for offering re-certification, continuing education credit
courses and tailored training for companies with instruction taking
place on campus, at an employer site or online. Penfield also sees
partnerships with other SU schools and colleges on the horizon.
“We can provide creative, customizable and flexible solutions that
support the goals of organizations and their employees, whether it’s
a certificate program, a course to develop a particular skill or an
industry scenario exercise,” added Penfield. “We have outstanding
professors, state-of-the-art technology and world-class facilities. We
are poised to be an important partner in helping companies progress
in a competitive business marketplace.”

COURI HATCHERY RENOVATED TO MEET NEEDS OF STUDENT ENTREPRENEURS

T

he Couri Hatchery business incubator in Whitman’s Falcone
Center for Entrepreneurship offers resources and support for
student ventures at any stage. Over the past two years, the number
of student-run companies utilizing the Hatchery has increased by
600 percent to more than 100 firms and, collectively, those ventures
have raised more than $2 million in external capital. Thanks to
the generosity of John Couri ’63, naming benefactor, and Whitman
alumni, the Hatchery was recently renovated to better meet the
needs of today’s student entrepreneurs.
A team of design students, including Hatchery tenant Sally Zheng ’16
of Park Bar surveyed the current businesses and entrepreneurship
staff to develop a design proposal.
An important part of the project was to provide more space for
meetings, whether in-person or via technology. The entire area was
reconfigured and outfitted to offer designated spots for laptops,
tablets and power outlets. A collaboration area was created with
whiteboards and seating.
Brandon Eng ’15, one of the student founders of ExPrep, an
interactive application that trains users in Microsoft Excel, contributed ideas in the renovation planning. “The Couri Hatchery has been
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a great place to work on my company over the last two years,” said
Eng. “The staff is incredibly helpful, and there is a core group of us
who frequently bounce ideas off each other, consult and build each
other up. Taking advantage of Hatchery resources has saved ExPrep
thousands of dollars. I think the new space offers exactly the type
of atmosphere we need, and I'm excited to see how the changes
impact students in the next few years.”

[ STAFF ANNOUNCEMENTS ]

ADAM CAPOZZI

KRISTEN L. DUGGLEBY

JEFFREY JACKSON

ALISON KESSLER

JOHN REEDY

A

K

J

A
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Corporate Relations
Coordinator

dam Capozzi has
joined the Whitman
Career Center as the corporate development and
recruitment coordinator.
This position plays a
critical role in the cultivation and maintenance of
corporate relationships,
both nationally and globally, leading to positive
outcomes for Whitman
graduate and undergraduate students.
Capozzi is transitioning from his post as the
assistant director of
graduate recruitment
and student life within
the Whitman School’s
Graduate Programs
Office. The knowledge he
gained in this role will be
an asset to his new position in the Career Center
and in achieving greater
employment success
for students.
A graduate of Keuka
College with a bachelor’s degree in business administration
and marketing, Capozzi
previously worked for the
University of Rochester’s
Simon Business School
as assistant director of
admissions and recruitment. He also served as a
marketing coordinator for
CGI Communications, Inc.
in Rochester, New York.

Assistant Director of
Development

risten L. Duggleby
has assumed the role
of assistant director of
development at Whitman.
She will be responsible
for qualifying, cultivating,
soliciting, closing and
stewarding major gifts
from alumni and friends
to help advance the
mission of the Whitman
School.
Previously, Duggleby
served as assistant
director of leadership annual giving at Syracuse
University for six years.
In that role, she raised
more than $1,000,000
in donor contributions
and established SU’s
Class Act student giving
program. Her continued
efforts have grown the
program and created a
culture of student philanthropy. Prior to SU,
she spent 10 years as
campaign director for the
Central New York Chapter
of the Leukemia &
Lymphoma Society.
Duggleby holds a
bachelor's degree in
public relations from
SUNY Oswego and is
currently enrolled in the
Executive Master of
Public Administration
program at the Maxwell
School of Citizenship and
Public Affairs.

Corporate Relations
Coordinator

eff Jackson has joined
Whitman as director of
the new Veterans Business
Outreach Center (VBOC)
for New England. The
VBOC is one of fifteen
centers nationally and is
funded through a cooperative agreement with
the U.S. Small Business
Administration. The
Center counsels veterans
and their spouses on
starting and growing
small business ventures
across all six New
England states.
Before coming to
Whitman, Jackson served
as the director of the
F.A.C.E.S. HIV prevention
and education program at
the Southwest Community Center in Syracuse
and as an adjunct
professor in SU’s Writing
Center and the S.I.
Newhouse School of
Public Communications.
Jackson is a two-time
SU graduate, having
earned a master’s in
information management from the School of
Information Studies and
a Ph.D. in mass communication from Newhouse.
He holds an undergraduate degree in English from
the State University of
New York at Binghamton.

Alumni Publications and
Outreach Manager

lison Kessler has been
hired as Whitman’s
alumni publications and
outreach manager. She
will be responsible for
producing the Whitman
magazine, annual report
and alumni newsletters,
which entails coordination with faculty, staff and
alumni, content planning
and development, and
vendor management. She
will assist in the development and execution of
strategic communications
plans that include social
media, events, and outreach efforts to promote
alumni engagement.
Prior, Kessler served
for three years as a communications specialist
for Whitman Marketing
Communications, a position to which she brought
more than 18 years
of agency, corporate,
nonprofit and consulting
experience. She has
worked for consumer and
business-to-business clients in education, technology, health care and
economic development,
among other industries.
Kessler holds a
bachelor’s degree in
journalism and mass
communications from
the University of North
Carolina at Chapel Hill.

Assistant Director of IT

ohn Reedy has been
promoted to assistant
director of IT for application development in
Whitman’s Technology
Services Department.
In this role, he will lead
efforts and manage
cross-functional teams
to deliver innovative and
efficient web applications
that enhance and support
strategic initiatives across
all units of the School.
Reedy’s new position
expands on his previous
duties as applications
developer, a post he held
since coming to Whitman
in 2012. The promotion reflects Reedy’s
leadership, success in
enterprise project management and significant
contributions to the
Whitman School. He has
been instrumental in
the implementation and
support of the IMPRESS
program, online platforms
for academic and career
advising and dozens of
systems used by departments across the school
for registration, automation and tracking.
Reedy holds a bachelor’s of science degree
in information technology from the Rochester
Institute of Technology.
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WHITMAN BRIEFINGS
IN MEMORIAM

G

EORGE H. BABIKIAN ’53 was a
Syracuse University Trustee from
1994 until his death on October 17.
He was a recognized national leader
in the petroleum industry and a
model SU alumnus. Babikian served
as chair of the Whitman Advisory
Council and director of the Southern
California Alumni Association. A
past recipient of SU’s prestigious
George Arents Pioneer Medal and
Whitman’s Alumnus of the Year Award, he was fervently dedicated to
supporting students through scholarships and programming.

G

EORGE REID served as Whitman’s
assistant dean of advancement
from 2006-2012. At the time of his
passing on July 31 at the age of 48,
Reid was serving as an assistant
vice president at the University
of Southern California, where he
managed the university’s major
gift fundraising campaign. During
his time at the Whitman School of
Management, he was respected
and well liked by staff, faculty, alumni and anyone who had the good
fortune to meet him.

THE WHITMAN ADVISORY COUNCIL WELCOMES TWO NEW MEMBERS

L

EE GOLDBERG ’06 is the co-founder and president of New York
City-based interactive agency Vector Media Group, whose clients
range from high-growth startups to Fortune 100 companies. The
firm specializes in organic search engine optimization (SEO), web
analytics consulting, conversion rate optimization and paid search
management.
Goldberg, a noted Internet marketing thought leader and frequent
columnist on several leading industry websites, graduated summa
cum laude from Whitman with a double major in marketing management, and entrepreneurship and emerging enterprises.
He is an exemplary alumnus who gives back to his alma mater
in time, expertise and financial support. He frequently lectures and
participates on panels at Whitman, has helped develop and taught
digital marketing curriculum, mentored students, provided internships, sponsored the annual marketing career exploration trip to New
York City and welcomed students to his firm as part of the experiential learning trip. For these significant efforts and the other ways in
which Goldberg supports the school, he was presented the Whitman
Young Alumnus of the Year award in 2013.
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L

EONARD “LEN” SHAPIRO is president of Commander Enterprises, LLC,
a family-owned real estate investment company that acquires,
develops and manages commercial real estate properties.
A graduate of Boston University, Shapiro’s connection to Syracuse
University comes from his wife, Caryl ’82, his son Ben, a 2014
graduate of the David B. Falk College of Sport and Human Dynamics,
and his daughter, Eve, a junior at Whitman.
Shapiro is a member of the Syracuse University National Parent
Board, and he and Caryl are loyal and generous supporters of SU
and Whitman. They recently established the Caryl and Leonard
Shapiro Endowed Scholarship Fund to benefit a Whitman student.
In addition to giving his time on the SU parent board and as a
member of the Whitman Advisory Council, Shapiro is a trustee
of Hofstra University and serves on the Nassau County Planning
Commission.
His prior volunteer efforts include membership on numerous
boards,s including the Portledge School, Congregation Tifereth Israel,
the Mellelo Mental Health Center and North Shore Hospital, among
many others.

THE WHITMAN ADVISORY COUNCIL
The Whitman School extends its appreciation to the members of our advisory council who share their time
and experienced perspective to help advance the mission of our school.
CHAIRMAN
JAMES D. KUHN ’70, ’72 MBA
President
Newmark Grubb Knight Frank

MEMBERS
GLENN A. AIGEN ’84
President
Levin Capital Strategies
MARK ANDREAE ’68
Chairman & CEO
Clarke Power Services Inc.
COLLEEN F. ARNOLD ’81 MBA
Senior Vice President
IBM Corporation
STEVEN W. BALLENTINE ’83
President & CEO
Ballentine Capital Management
ROBERT C. BANTLE ’86 (VPA)
President & CEO
Cat Rock Group
STEVEN W. BARNES ’82
Managing Director
Bain Capital Partners
DONALD BARTER ’76 MBA
Managing Director
The Barter Group
HAL BARTON ’50
Executive Vice President (Retired)
Chrysler Corporation
STEVEN R. BECKER ’73
Executive Vice President & Treasurer
Southern Wine and Spirits of America
MARK W. BEGOR ’80
President & CEO (Retired)
Energy Management
LARRY BENEDICT ’84
Managing Director
Banyan Equity Management
MARTIN L. BERMAN ’62 (A&S)
Chairman & CEO
Palisade Capital Management
JONATHAN P. BRODSKY ’96 (A&S, MAX)
Managing Director
Advisory Research Inc.
RICHARD CORGEL ’71, ’76 M.S.
Executive Director
Fraud Investigation and
Dispute Services
EY
MICHAEL C. CORNELL ’94
Partner
Propel Equity Partners

JOHN COURI ’63 (A&S)
Chairman
Couri & Company

YVETTE HOLLINGSWORTH ’94 MBA
Executive Vice President & COO
Wells Fargo & Company

ROBERT H. PEARLMAN ’64
Managing Director, Fraenkel Group
Neuberger & Berman

DANIEL D’ANIELLO ’68
Chairman & Co-founder
The Carlyle Group

JONATHAN J. HOLTZ ’78
Chairman & CEO
Win-Holt Equipment Group

BRUCE D. PERGAMENT ’80
President
Pergament Properties

ROBERT L. D’AVANZO JR. ’88
Partner
Accenture

HUGH JOHNSTON ’83
Chief Financial Officer
PepsiCo

EDWARD PETTINELLA ’76 MBA
President & CEO
Home Properties

DARLENE DEREMER ’77, ’79 MBA
Managing Partner
Grail Partners

STEVEN A. KASS ’78
Partner
KPMG LLP

NICHOLAS T. PINCHUK
Chairman, President & CEO
Snap-On Incorporated

MICHAEL DRITZ ’59
Chairman
Dritz Enterprises

BERNARD R. KOSSAR ’53, ’55 J.D. (LAW)
President
Millennium Partners

DOUGLAS A. PRESENT ’86
Chairman
Connolly, Inc. and QoL Meds, Inc.

ROBERT FAGENSON ’70
Chairman of the Board
National Holdings Corp.

THEODORE LACHOWICZ ’72
President
EBV Foundation

ANDREW QUINN ’97 MBA
President
ILSCO Corporation

MICHAEL J. FALCONE ’57
Founder & Chairman Emeritus
Pioneer Development Co. &
The Pioneer Group

ROBERT LAUGHLIN ’87
Region Head
Citi Private Bank, Citibank, N.A.

CARL H. REIMERDES ’63 (ESF)
Consultant

HAROLD A. FETNER ’83
President & CEO
Sidney Fetner Associates
DAVID FLAUM ’75
Chairman & CEO
Flaum Management Company
LISA FONTENELLI ’86 (WHIT/NEW)
Managing Director & COO
Goldman Sachs Inc.
LEE R. GOLDBERG '06
Co-founder & President
Vector Media Group

DEBORAH LEONE ’86, ’87 MBA
Managing Director
Goldman Sachs
DAVID LEVY ’84
President
Turner Broadcasting System, Inc.
KEITH L. LIPPERT ’78
President & Founding Partner
Lippert/Heilshorn & Associates
PATRICK MANNION ’80 MBA
Vice Chair
Columbian Financial Group

KENNETH E. GOODMAN ’70
Presiding Director (Retired)
Forest Labs

JEFFREY S. MCCORMICK ’85 (A&S),
’86 MBA
Chairman & Managing Partner
Saturn Asset Management

JOHN GUTTAG
Professor, Electrical Engineering &
Computer Science
MIT

CHRISTOPHER J. MCGURK ’78
Chairman & CEO
Cinedigm Digital Cinema Corp.

CHARLES HARRIS ’70
Senior Vice President
PNC Financial Services Group
RICHARD L. HAYDON, CFA ’66 (A&S)
Managing General Partner
Tipp Hill Capital Management
THOMAS HERSKOVITS ’69, ’94 MBA
Managing Partner
Herskovits Enterprises
JOANNE HILL ’76 MBA, ’78 Ph.D.
Director, Investments Strategy
ProShare and ProFunds Advisors

PHILIP A. MCNEILL ’81
Managing Partner
Farragut Capital Partners
STEVEN MERSON ’93
Vice President
Command Web Offset

NEIL ROTENBERG ’79
Managing Partner
RotenbergMeril
DAVID E. SALMANSON ’00
President
Salmanson Capital LLC
JOEL A. SHAPIRO ’59
President
Bartmon, Shapiro & Associates
LEONARD H. SHAPIRO
Chairman & CEO
Commander Enterprises LLC
NANCY HARVEY STEORTS ’59 (FALK)
President
Nancy Harvey Steorts International
MARTIN J. WHITMAN ’49, H’08
Chairman
Third Avenue Management
P.J. WILMOT ’02
President
Wilmorite
JEFFREY M. ZELL ’77
President & CEO
JM Zell Partners

EX OFFICIO

ALEX G. NASON ’81
President
Alex G. Nason Foundation

KENNETH A. KAVAJECZ
Dean
Whitman School

STUART OLSTEN ’74
Director
Gentiva

THOMAS J. FOLEY ’81 M.S.
Executive Associate Dean
Whitman School
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“T

his was a great opportunity to collaborate
with talented faculty
members and students while
applying the management
skills and course material
learned inside the classroom.
The aspect I enjoyed most was
the continual sense of having
a positive, real-world impact
helping our client achieve its
strategic objectives. We were
exposed to complex operational
and management issues and
had extensive conversations
with key decision makers who
asked challenging and thoughtprovoking questions. It required
that we think on our feet and
thoroughly prepare for each
client interaction.”
—Brian Becker J.D./MBA
Candidate ’15 and
Pilot Project Team Lead
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“G

oldman Sachs and
Madison Square
Garden are Goliaths
in their industries. The opportunity for our students to
work on a real business scenario being faced by Madison
Square Garden and to formulate suggestions for Goldman
Sachs in its efforts to provide
counsel was immeasurably
valuable. The students conducted
thorough and relevant research,
developed strategically sound
recommendations and presented ideas with poise and
professionalism. They learned
industry-specific lessons,
honed translatable skills and
contributed viable suggestions
well received by the client.”
—Jim Seward, Whitman
Professor of Finance and
Pilot Project Mentor

“T

he Whitman students
truly blew us away
with their professionalism, attention to detail,
responsiveness, critical thinking and creativity. I know how
long it would have taken to
engage an outside consulting firm and to get the consultants up and running. The
speed with which the students
acclimated, absorbed information and began adding value
was astonishing. They uncovered
gaps we had not considered
and brought original, relevant
ideas to the table. The team
delivered a work product that
was of real substance and
value to our firm and
our clients.”
—Patricia Mejia, Siteworx
Chief Marketing Officer and
Pilot Project Sponsor

T

PILOT PROJECT

responsiveness, leadership and adaptability, that are key to making
hese reflections illustrate the power of experiential learning
an immediate and sustained impact within any organization.
opportunities available through Consurtio, Whitman’s newly
“Consurtio is Whitman’s way of removing the boundlaunched student-run firm. Consurtio is how
“CONSURTIO IS
aries of experiential learning,” said Whitman Dean Ken
classroom curriculum collides with practical learning. It
is what employers are begging for, if not demanding. It is
WHITMAN’S WAY Kavajecz. “Our students will not only gain experience
performing the responsibilities of their chosen career
how Whitman students will be readily distinguishable to
OF REMOVING
path, they will make real business decisions for real
prospective employers. And it is a conduit for Whitman
THE
BOUNDARIES
clients and for the firm itself. Empowering students in
to make meaningful contributions in the marketplace by
OF EXPERIENTIAL this way will create a unique and exceedingly valuable
putting students to work on solutions for real problems
experience.”
Consurtio clients have yet been able to solve.
LEARNING.”
The Consurtio “backbone” (as Kavajecz calls it) of
Experiential learning has long been an underpinning
—Ken Kavajecz
directors, staff and faculty, is in place to perform functions
of the Whitman School. For decades, Whitman students
related to business development, e.g. sourcing worthwhile
have built upon the knowledge they gain in the classexternal projects and internal work functions for students;
room through a variety of practical opportunities, includas well as human resources, e.g. selecting and matching
ing internships, community engagement and business
students and faculty coaches with projects for the best
plan competitions, among others. But Consurtio was
possible outcomes.
conceived from the notion that Whitman could go further
Kavajecz contends that the backbone is there to
in practically preparing students—to help them underfacilitate and guide, but the students are the ones in the driver seat.
stand the demands and even perform the functions of their chosen
“By design, we don’t have a set plan for how the company will evolve.
profession and to hone skills, such as teamwork, critical thinking,

GOLDMAN SACHS CHALLENGES STUDENTS TO MAKE CHANGE
RECOMMENDATIONS FOR MADISON SQUARE GARDEN

W

hitman finance students David Kern ’15, Scott Rebhun ’15,
Dylan Weinberger ’16 and Austin Wentworth ’15 were selected
for a Consurtio pilot project sponsored by Goldman Sachs.
The charge was to make a recommendation on a real-world business
scenario involving Madison Square Garden (MSG), which is not performing as efficiently as possible in its current state. Students were
asked to review a potential breakup of MSG’s sports, entertainment
and media segments into separate companies. The team prepared a
written analysis and presented its findings and recommendations to
Goldman Sachs VP Mike Kenworthy.
“The students were given the invaluable opportunity to gain an
understanding of when status quo in the business world needs to
be challenged,” said Whitman Finance Professor Jim Seward, who
mentored the student team. “They learned that simply recognizing
when change is imperative is just the beginning of the process. They
practiced the critical skill of advising clients regarding their change
choices and how best to change direction.”
The team proposed that the media segment should be separated
from MSG in a spin-off transaction, allowing for more effective operation of the sports and entertainment businesses. The recommendation was the result of significant hours and efforts.
“Collaboration was not only encouraged, it was essential,” said
Weinberger. “From the start, Professor Seward’s message was to
make our proposal our own, to stand by it and be confident with our
recommendations. He guided us in formulating a clear and
(left to right) Austin Wentworth, Dylan Weinberger and Professor Jim Seward

concise story and prepared us for potential questions and roadblocks we might encounter while presenting. The industry knowledge
and universally applicable skills we developed illustrate the value of
experimental learning.”
Kenworthy was impressed by the recommendations and by the
team’s delivery. "The project offered students a fantastic opportunity
to take what they have learned in the classroom and see how the
concepts would play out on the job in a real-world context,” he said.
“I could not have been more impressed with the depth of analysis,
thoroughly developed recommendations and hard work the students
put forth.”
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PILOT PROJECT

Student selection will be highly competitive. Juniors, seniors and
‘What division is underperforming?’ ‘Should we manufacture a prodmaster’s students may apply and will earn credit hours for their work.
uct?’ Those are questions for the students to consider. The course of
MBA students may lead undergraduates on project teams and have the
the company truly is for the students to set,” added Kavajecz.
opportunity to rotate through the C-suite roles much as
Students’ participation in Consurtio will come in one
in a corporate leadership development program, thereby
of two forms. They may apply to work in the internal
“STUDENTS
gaining experience across a range of business areas.
operations of the company, which mirror Whitman’s
REMEMBER AND
Working for Consurtio is optional for students, but
academic areas—accounting, marketing, finance and
INTERNALIZE
Kavajecz expects interest to swell quickly. “We were
the like—or they may be considered for a project in one
of the company’s initial external divisions (consulting,
PROJECT-BASED deliberate in designing the firm to be scalable, flexible
and sustainable so that we can meet the student
turnaround, nonprofit, innovation index and business
EXPERIENCES.”
demand for projects now and when every upperclassaccelerator).
—Terry Brown
man and master’s student in the building want to
Consurtio CEO Terry Brown, who also leads Whitman’s
become engaged,” said Kavajecz.
Falcone Center for Entrepreneurship, believes Consurtio
Student demand will also affect the cost of running
experience will put students years ahead of their peers.
the program. Kavajecz cites donor gifts as the most
“Students remember and internalize project-based expesignificant source of financial support, although clients
riences,” said Brown. “There is a big difference between
may provide remuneration should they feel the project
running a real company versus a paper one. Consurtio is
created significant value.
the embodiment of that. The ability our students will gain
Consurtio will raise capital for its operations through the issuance of
through Consurtio to recognize, communicate and manage change
nonfinancial shares. These shares will be unofficially recognized ™
will mean early and evident value for future employers.”

STUDENTS HELP BRING INNOVATIVE RESEARCH TO THE
FOREFRONT OF THE B2B MANUFACTURING INDUSTRY

S

iteworx, a leading digital experience agency based in
Washington, D.C., teamed up with Whitman students Margot
Dileno ’15, Peggy Kanterman ’16, Alexandria Lee ’15 and
Joseph Simek ’15 to study customer engagement among businessto-business (B2B) manufacturers as part of a Consurtio pilot project.
Siteworx president and CEO Ken Quaglio is a 1991 Whitman MBA
gradate. Together, the Siteworx and student team created a unique
approach to understanding how B2B manufacturers will engage
and serve customers in the future, as research predicts a significant
volume of offline business moving online in the next few years.
“Leveraging the talent of students from my alma mater to develop
a new body of knowledge for B2B manufacturers has been incredibly rewarding,” said Quaglio. “We set out to find companies that do
customer experience well, those that don’t and why. We want people
to say, ‘Where are we on the index?’”
Four students majoring in marketing were hand-selected to work
on the research project, the benefits of which were many and mutual.
Siteworx Chief Marketing Officer Patricia Mejia credits the students
with making significant, actionable contributions. “They uncovered
gaps we hadn’t considered, brought original ideas to the table and
delivered a work product that is of real substance and value to our
firm and our clients.”
Whitman senior Peggy Kanterman developed industry knowledge,
practical skills and a sense of ownership through her work on the
project. “We were motivated to perform at our utmost potential

(front row, left to right) Alexandria Lee, Margot Dileno, Peggy Kanterman
(back row, left to right) Whitman Executive Director of Alumni and Corporate Relations Cindie Adams,
Siteworx Chief Marketing Officer Patricia Mejia, Siteworx President and CEO Ken Quaglio

because we were doing work for a real company—not just for a
grade,” she said.
Kanterman was surprised to find a potential new career path
through the Siteworx project.
“Our final client presentation was the most rewarding experience
of the project. It was amazing to share our work with the professionals who would be putting it into practice. I felt like a true consultant.
Before, I had no idea what consulting entailed and now I'm applying
for consulting jobs. The Consurtio project opened my eyes to a career
path I hadn’t before considered.”

PILOT PROJECT

Consurtio to rival what clients would get from any firm anywhere,”
by the Securities and Exchange Commission and officially recognized
added Brown. “That’s the standard we have in place for
as gifts by the IRS. Shareholder reports and communicaour students.”
tions will keep “investors” engaged. One share will also
“THE WORK OF THE
Kavajecz points to another benefit for Consurtio partbe given to each Whitman graduate who participates
WHITMAN STUDENTS nering firms. “The companies who engage our students
in the firm. “I believe that having a share in the firm will
will get the first look at the next generation of talent
change the students’ viewpoint and strengthen their
ON A BUSINESS
coming out of Whitman.”
connection to the firm and the school,” added Kavajecz.
PLAN FOR THE
The name Consurtio was derived from the Latin word
Syracuse University has earmarked a portion of its
MINNOWBROOK
meaning partnership, and Kavajecz says that is the
endowment to finance Consurtio operational costs.
Chancellor Kent Syverud himself was an early client. He CONFERENCE CENTER essence of the venture. “It brings together a number of
sponsored one of the three Consurtio pilot projects and RIVALED SOME OF THE partners to create a transformative learning opportunity.
saw firsthand the value of experiential learning and the
BEST I HAVE SEEN.” Students are far better prepared, faculty are able to
teach in a way that marries curriculum with practical
caliber of Whitman students. “The work of the Whitman
—Kent Syverud
experience, and companies get problems solved and
students on a business plan for the Minnowbrook
employees who are ready to make an impact from day
Conference Center rivaled some of the best I have seen,”
one. Everybody wins in this construct, and I believe it is
said Syverud.
going to profoundly change business education as we
The Chancellor’s observation reflects the early sucknow it.”
cess of the Consurtio pilot projects in realizing one of
the firm’s key objectives—providing exceptional client
work. “Bar none, we want the work that comes out of

WHITMAN STUDENT TEAM IMPRESSES SU CHANCELLOR WITH
STRATEGIES TO BRING MINNOWBROOK BACK IN THE BLACK

W

hitman faculty and staff brought together four high-achieving
students—Brian Becker, a second-year J.D./MBA, Sandra
Carruitero ’16, Kelley Long ’15 and Isaac Signorelli ’15—for
a Consurtio pilot project. The challenge would be to make strategic
operational recommendations to improve the struggling Universityowned Minnowbrook Conference Center and their presentation would
be made to SU Chancellor Kent Syverud.
Associate Dean of Undergraduate Programs Amanda Nicholson
and Consurtio CEO Terry Brown mentored the students through the
project. In line with the Consurtio MBA-management model, Becker
was asked to serve as the team’s CEO.
Kevin Callahan, Minnowbrook on-site manager, and Jamie Cyr,
director of SU Auxiliary Services, made themselves readily accessible
to the students. “With the help of Mr. Callahan and Mr. Cyr, we were
able to access a wide range of information relating to the management and operation of Minnowbrook,” said Becker. “We toured the
facility, conducted comprehensive research and spent hundreds of
hours in team discussions.”
The students would review their findings weekly with Nicholson and
Brown, who provided consistent guidance as the students worked to
formulate their recommendations. After roughly six months, the team
made its presentation to Chancellor Syverud and addressed
his questions.
The Chancellor was exceedingly impressed by the poise of the
students and the quality of their proposal. “The team was extremely

professional and offered recommendations and suggested action
items that will be very valuable as we develop a future strategy for
this Syracuse University treasure,” said Syverud.
Pleasing the Chancellor of their University was reason enough for
the students to celebrate, but Becker said they gained so much more
than just his praise. “The aspect I enjoyed most was the continual
sense of having a positive, real-world impact helping our client
achieve its strategic objectives. This was a great opportunity to collaborate with talented faculty members and students while applying the
management skills and course material learned inside the classroom.”
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KEN QUAGLIO’S PROFESSIONAL AND PERSONAL PASSIONS
CONVERGE THROUGH CONTINUED CONNECTIONS TO SU

By Alison Kessler

K

EN QUAGLIO ’91 MBA has approached decisions in his life by
“letting the water go where it wants to go.” He says it’s a mindset
of trusting that your path will unfold before you. His path has
presented many, many stops along the way, and several of those have
been at Syracuse for pivotal moments in his life.
The son of a carpenter and homemaker, Quaglio grew up in Long
Island. When the construction industry fell apart in New York, the
water, as he would say, took his family to Florida, where construction
was booming.
When it came time to choose a college, Quaglio didn’t have any
real criteria for choosing one over the other. His girlfriend was going
to Florida State University and he could afford it with a federal
student loan to help pay for the first few years, so he rode the tide to
Tallahassee. He had always been into science and he had the notion
that he might like to go to medical school, so he decided to major in
biology and chemistry.
By his junior year, Quaglio had met his student loan limit and was
unsure how he would pay for his senior year. He met some Army
recruiters who told him the Army would pay for college and give him
$100 per month if he joined.
“It wasn’t something I planned to do, but my father had been in
World War II and the idea of serving my country was very compelling,”
said Quaglio.
In July 1980, just a couple of months after graduating from Florida
State, he reported to Fort Sam Houston, Texas, where he completed
officer basic training. He was then on his way to the 7th Infantry
Division at Fort Ord, California, to serve as a medical platoon leader.
“I was a 21-year-old in charge of 28 guys,” he said. “My decisions
had consequences for other people. I realized I was part of something bigger than myself, and I knew I had to figure it out.”
His 14 years in the military were spent stationed at numerous
bases in Alabama, California, Germany, Georgia, Texas and Virginia
and included duty in the Arctic, Alaska and the jungle of Panama. He
was selected as a general’s aide, completed flight school and spent
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a decade as a medical evacuation helicopter pilot.
Ten years into his military career, Quaglio began contemplating his
future. Not seeing himself as a lifelong helicopter pilot, he thought
his best chance for professional success would be to continue
his education. In 1990, he was admitted to Syracuse’s School of
Management to pursue an MBA. He knew of Syracuse’s long history
as the home to the Army Comptrollership Program (now called the
Defense Comptrollership Program), and it seemed like a great place
for an Army officer to pursue an advanced degree.
Hancock Field Air National Guard Base would be home for the next
two years. “My wife and I had two children. We were living in an old,
abandoned military compound, but we knew it was a means to an
end,” he said. “That first accounting class almost killed me, but I fell
in love with the University.”
During that time, his unit from Fort Benning, Georgia, was deployed
to Iraq. “There’s such a sense of loyalty,” said Quaglio. “As a leader,
I felt very conflicted seeing the guys I trained with go off to combat
while I stayed in school.”
In 1991, he reported to Fort Sam Houston as the comptroller for
the Army Medical Department Center and School. After almost three
years “running a business,” Quaglio decided to leave the Army and
apply what he learned to a civilian career. “Despite being the right
time, it was hard knowing I would lose those shared experiences of
life in the service.”
Quaglio’s first civilian position was at Booz Allen Hamilton, a
Washington, D.C., firm that provides management and technology
consulting services to the U.S. government in defense, intelligence
and civil markets. After 14 addresses in 13 years, he and his family
welcomed the stability and reveled in owning their first home.
After a year, Quaglio went to work for A.T. Kearney, which was
later purchased by EDS. “It was a different world working for a commercial consulting firm,” said Quaglio. “I got my first glimpse of how
technology would fundamentally change the way the world operates, and I was hooked.” He spent 13 years at Kearney and EDS

as a consultant and vice president of innovation, client experience
giants Time Warner Cable, Red Wing Shoes, RSM and the Mandarin
and global alliances.
Oriental Hotel Group.
In early 2009, Quaglio was hired by EY to launch the firm’s governJust as the water led him to Syracuse in 1990 as a student walkment and public sector health care practice. Though he was hesitant
ing the halls of Crouse-Hinds and in 2010 as a philanthropist interto leave the technology space, his time at EY proved to be especially
acting with family members of veterans, it brought him back again in
gratifying, as it allowed for the convergence of his professional pur2014—this time as a client, of sorts.
suits and personal passions. He created brand awareness for EY by
The Siteworx team identified a big gap in the way companies—
establishing relationships with the Institute for Veterans and Military
especially business-to-business companies in the manufacturing
Families (IVMF) at SU and the White House Joining Forces/Center
industry—interact with their customers and provide experiences that
for a New American Security. He orchestrated EY’s founding national
build a better connection with them. The team needed data to better
sponsorship of the IVMF’s Entrepreneurship Bootcamp for Veterans
define the gap and serve as the foundation for actionable insights.
with Disabilities–Families program (EBV-F).
“I decided to turn to some of the brightest minds in the nations, so I
IVMF Director Mike Haynie wanted to extend the highly successmade a call to Dean Kavajecz,” said Quaglio. “Within a few days, there
ful Entrepreneurial Bootcamp for Veterans (EBV) program to military
was a team of incredibly bright and zealous students ready to help
families. EY lent considerable financial
develop a customer experience index for our
support to the initiative but had not budbusiness-to-business manufacturing clients.
geted for the full amount. To get the program
“I DECIDED TO TURN TO SOME Understanding where they fall on the index is
running, Quaglio made a personal contribua key piece of knowledge for these companies
OF THE BRIGHTEST MINDS
tion. “Reconnecting with Syracuse in such
as they try to establish a goal for customer
IN THE NATION, SO I MADE A engagement and a plan to get there.”
a meaningful way was so rewarding,” said
Quaglio. “I am vocal about the need for
Quaglio says the process and end
CALL TO DEAN KAVAJECZ.”
increased commitment and services for vetproduct of the partnership with Whitman
erans and their families. Playing a part in getexceeded his expectations. “I am one to set
ting EBV-F off the ground is one of my proudest accomplishments.”
the bar high, and the students pole vaulted over it. They were consciQuaglio was on campus for the inaugural EBV-F session in 2010.
entious, creative, knowledgeable, prepared and professional. I can’t
“It was just incredible. The military spouses and parents were treated
say enough about the tremendous job they did, and I’m so pleased
like VIPs. These men and women have to assume many roles, includwe were able to hire Margot Dileno ’15 from the team. Having early
ing breadwinner and caregiver, when their husband, wife or child
access to the top talent coming out of Whitman was a bonus.”
returns home wounded. They were grateful for the opportunity to be
Phase two of the index project is under way and Quaglio looks
there and to learn.”
forward to the fresh perspective a new batch of students will bring.
Though Quaglio left EY to get back into technology at 3 Pillar
“I am so proud to be an alumnus of Syracuse University,” said
Global, a software development company, his involvement with EBV-F
Quaglio. “It provided me with an excellent education that has allowed
while working for EY was a catalyst for continued efforts on behalf
me to realize my career aspirations. Some 25 years later, I have
of veterans. Today, he serves as a member of the Small Business
seen firsthand the quality of future leaders Whitman puts forth in
Administration’s Advisory Committee on Veterans Business Affairs.
the business world, and my firm has benefited from their time and
After helping 3 Pillar grow from $6 million to $25 million in
talents. Most importantly, my alma mater has taken a leadership role
revenue over three years, Quaglio joined Siteworx in June 2014 as
and made a major commitment to helping military men and women,
president. He was promoted to CEO in June 2015. Siteworx is an
veterans and their families find their path to continued leadership
award-winning digital experience agency with clients such as brand
and prosperity in the civilian world.”
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TRACY
BARASH
’89:
Big Brands and Giving Back
By Alison Kessler

I

n the eyes of undergraduate studevelopment and licensing at General Time, a $100 million housedents, some Whitman alumni just
wares company.
have more exciting jobs than others.
This is the point in Barash’s career talks with students when brand
It was evident that Tracy Barash ’89 is
envy begins. At General Time, she worked on key account plans for
on the coveted job list when she visited
Wal-Mart, Kmart, Target and other major retailers and with large
Whitman in October as an IMPRESS
licensors such as Warner Bros., Disney and Coca-Cola. She gained
Current Challenges speaker. She was
domestic and international product development and licensing expewarmly welcomed by a group of students
rience that would prove valuable in both securing and succeeding in
anxious to learn how one goes about
subsequent roles.
getting a job as the vice president of
The next stop was a five-year stint at the largest spirits marketing
global franchise management for Turner
company in the world, Diageo. Barash took a bit of a demotion for
Broadcasting’s Cartoon Network. Barash bestowed branded apparel
the job, because she felt it offered the chance to learn skills she
and imparted advice for a successful career in marketing.
lacked but would be beneficial to her career growth.
Barash recalls her time at Whitman and how, like most college
“I have learned something at every position I’ve held—from those
students, she found the curriculum got more interesting when
first entry-level jobs to five director positions and VP roles,”
she began taking classes in her major, but she also
added Barash. “I have always been more interested in
came to understand the value of those fundamental
what I was gaining from doing a job than the title on
courses. “It was exciting to finally take marketing
my business card.”
“I BELIEVE IF YOU GROW
classes, but as an upperclassman in higher-level
Diageo reorganized frequently and Barash had
courses, I realized the importance of understandeight
bosses in five years, which she says taught
YOUR SKILL SET AND BUILD
ing general business principles like accounting
her
how
to adjust to different management styles
YOUR COMPETENCIES, YOU
and finance,” said Barash. “The same is true of
and to navigate change. She was responsible for
CAN LEARN ANY INDUSTRY.” strategic brand marketing for leading beverage
the business world. Having a range of competencies makes you more effective in any discipline and
brands, including Baileys Irish Cream, Smirnoff,
the skills you develop through your career experiences
Malibu Rum and Jose Cuervo.
build upon each other to make you more marketable.”
Her adventures at Diageo included trips around the
As a senior with graduation drawing near, Barash had no
globe for hands-on experiences. In Ireland, she milked a cow
expectations of what her dream job would be. “I was looking for a
for use in the production of Baileys, and she made the trek to Mexico
jumping-off point. I just wanted to land where I could both add value
to an organization and continue to learn,” she said.
Her first position was at Ziff Davis publishing in New York City,
where she coordinated reprints for the company’s computer magazines. From there, she moved on to a French-owned Internet services
provider, helping prepare sales and marketing presentations. When
the company closed its U.S. operations due to deregulation issues,
Barash was laid off and left to contemplate her next move. Her boss
encouraged her to pursue an MBA.
“It was the early ’90s and the economy was tanking,” shared
Barash. “Enhancing my resume with an MBA while waiting for a
resurgence in the job market seemed like a smart move.”
She graduated from Goizueta Business School at Emory University
in Atlanta in 1993. Shortly afterward, she took a position in product
Tracy Barash and Professor of Retail Practice Linda Cushman

to learn how to harvest blue agave, the requisite ingredient in Jose
Barash knows and appreciates the role her education has played
Cuervo tequila.
in her career success. Her adoration for both SU and Emory runs
Equally interesting adventures and more big brands awaited
deep, so she spends much of her time giving back to both of her
Barash at Warner Bros., where she took a position in 2004. She was
alma maters.
hired as director of worldwide marketing for consumer products,
Her service on the Goizueta Business School Board and SU’s
which entailed managing the marketing strategy and execution supAtlanta Regional Council keeps her connected to alumni and
porting global licensing programs primarily for Harry Potter but with
prospective students of both schools in the Atlanta area. She is
responsibilities for additional brands, such as for Scooby-Doo and
vice president of the SU Alumni Board of Directors and chair of the
Charlie and the Chocolate Factory. She led merchandise marketing
Board’s nominating committee. She previously chaired the philanfor three Harry Potter films, and the work involved travel to internathropy and award committees.
tional stops including England, France, Scotland and Tokyo.
“Through the SU Alumni Board, I have met so many fantastic
A few years into her tenure at Warner Bros., Barash became
people from all over the country as well as interesting students,
the director of global themed entertainment for consumer
professors and administrators at the University,” shared
products. In the role, she worked on strategic projects
Barash. “It is such a pleasure and source of pride to
for additional brands, such as Looney Tunes and
see the breadth of quality people who graduate from
“THE VALUE OF YOUR SU and represent SU.”
The Polar Express, leading the execution of themed
DEGREE IS ONLY FURTHER
entertainment events to promote long-term brand
Service on the Alumni Board brings Barash
building and growth across the Warner Bros.
ENHANCED BY THE SUCCESS back to campus for meetings and events, which
portfolio. She was a key team member in the
OF THOSE WHO FOLLOW IN afford her the opportunity to engage with students
such as she did in October at Whitman. When she
initial build of the Wizarding World of Harry Potter
YOUR FOOTSTEPS.”
speaks to students, Barash stresses the importance
at Universal Orlando Resort and managed the
of the “build.”
development of Harry Potter: The Exhibition, a global
“People often ask me how I have been so successtour of authentic props and costumes from the films.
ful moving from housewares to spirits to media,” she said.
The move to Turner Broadcasting System in 2008 meant
“I believe if you grow your skill set and build your competencies, you
Barash’s first vice president title. During her six years in this role,
can learn any industry. I have had the luxury of working on a variety
Barash helped to lead the global rebrand of both the Cartoon
of great brands and have had many interesting experiences travelNetwork and Boomerang as well as the marketing strategy and exing around the world to collaborate on global initiatives. But it didn’t
ecution for pro-social campaigns including “Move It Movement” and
happen overnight. My collective learning experiences at Whitman and
the award-winning “Stop Bullying: Speak Up.”
Goizueta, and every job in between and after, have allowed me to
In Barash’s current role of vice president of global franchise mangrow in my career.”
agement at Turner, she is responsible for long-term planning to drive
Speaking to students, serving on boards, helping at recruitment
revenue growth across platforms for key Cartoon Network brands and
fairs, making donations and the other ways Barash supports SU is
Boomerang. “We approach that in a very strategic way, and my goal
what she considers doing her part to perpetuate the Orange alumni
is always for results to be exponential,” said Barash.
tradition. “The value of your SU degree is only further enhanced by
As she closes in on seven years with the company, Barash says she
the success of those who follow in your footsteps,” she said. “You
enjoys the collaboration and challenges of the ever-evolving media
never know how your contribution of time and financial support can
industry. “Turner is a wonderful company with strong brands,” shared
help put the next great leader on a path to success.”
Barash. “Our challenge is to keep consumers engaged with those
brands in this highly competitive and rapidly changing industry.”
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WILL
CASS
’08:
The Latest in a Legacy of Exemplary Alumni
By Alison Kessler

THERE ARE ORANGE FAITHFUL…
AND THEN THERE IS WILL CASS ’08.
“Will Cass is someone who truly leads by example,” shared fellow
Whitman alumnus Corey Passarella ’11. “He far and away exceeded
academic and leadership expectations at Syracuse and has been incredibly successful in his career since graduating, but what makes him
such a rare commodity is his ongoing and significant commitment to
his alma mater. He didn’t just take his diploma, say goodbye and head
to New York. He spends a vast amount of his time, effort and money
to help build Whitman into a best-in-class business program because
he cares a great deal about the University and, more importantly, the
students. Will embodies what it means to be a model alumnus.”
The foundation for Will Cass’s love for and commitment to his alma
mater was forged long before he was born. His great-grandfather,
William Shemin, started the Syracuse family legacy, which is now
rooted four generations deep.
Before Shemin ’23 was an SU student, he was a soldier. For his
bravery, selflessness and sacrifice in World War I, he was bestowed
the Distinguished Service Cross in 1919 and, in June, he was
posthumously awarded the Medal of Honor by President Obama.
After leaving the military, Shemin enrolled at SU to pursue a degree
in forestry. He joined both the varsity football and lacrosse teams. The
legacy that would later beckon Will Cass began when Shemin’s three
children, Elsie ’50, Emanuel (Manny) ’52 and Ina ’53, all became
second-generation SU alumni.
Manny Shemin went on to serve as a trustee of the University and
a member of the School of Management Advisory Council. Along
with his wife, Rhoda ‘53, a past member of the College of Visual and
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Performing Arts Advisory Council, and their daughter, Leslie ’84,
he created the Shemin Family Lecture Series and funded many
significant campus projects, including the Shemin Auditorium in
the Shaffer Art Building and the Manny Shemin Resource Room in
Manley Field House.
“Manny was the salt of the earth,” said Whitman Executive
Associate Dean Tom Foley. “His father’s values were instilled in him
and he passed those values on to future generations. Their family
epitomizes what you hope a Syracuse University family would be.”
Those values of loyalty and generosity were breathed in by Cass,
whose earliest and fondest memories of his beloved alma mater
include trips to campus with his grandfather, Manny, his father, Alan
Cass ’69, and brother, Samuel Cass ’13.
Through his service to the University, Manny Shemin had access
privileges to SU athletics that would make any young Orange fan
green with envy. “Growing up in my family, there was only one school
to root for,” said Cass. “It was really special as a young kid to go into
the locker room and meet the players I idolized.”
Those early experiences made an impression on Cass. He
decided to pursue a journalism degree with thoughts of a career
in sportscasting. Fortuitously, SU boasts an impressive pedigree
of alumni sportscasters from the S.I. Newhouse School of Public
Communications, so he could carry on the family tradition while
obtaining a top-notch education.
After a bit of time on campus, Cass thought it best to complement
journalism with another course of study. He chose finance as his
second major and, in May 2008, he became a fourth-generation
alumnus graduating magna cum laude and a member of Beta
Gamma Sigma. Today, the tally stands at nearly 15 alumni across
both sides of his family.
Though Cass has enjoyed a successful career at Needham &
Company, a full-service investment bank, the path to the firm for his
first position out of college proved a lesson in perseverance.
“It was late 2007, the world of finance was blowing up and a lot
of banks saw the writing on the wall,” said Cass. “The placement
forecast for the 2008 recruiting cycle was bleak, but I was determined to go in to investment banking on Wall Street.”
Everyone was applying to the bulge-bracket firms, but only the
top candidates from the top schools were getting a foot in the door.
Despite having a journalism and finance degree and using every
connection he had, Cass couldn’t land an interview.
“I had a conversation with Professor Diz, and he really lit a fire under
me,” said Cass. “It drove me to shift my focus to smaller banks that were
doing very well but were not as well known to college students.”

Needham & Company gave him an interview and an offer. Nearly eight years later,
he is now responsible for the origination and execution of public and private financings and mergers and acquisitions for technology companies.
“These days, boutique firms are in vogue. Luckily, I beat the rush a bit,” said Cass,
who has completed more than 45 transactions totaling $16 billion for clients such as
Intel and EMC.
Cass feels his time at Whitman prepared him well for the workplace. He credits his
relationships with faculty and staff and his experience as an Orange Value Fund (OVF)
student analyst with helping him develop marketable skills and positioning him for the
success he’s realized.
Cass believes strongly that the access of Whitman students to accomplished alumni
and finance professionals is invaluable. He takes his part in continuing those connections seriously. The importance of giving back was engrained in him long before he first
gave advice to Corey Passarella a half-decade ago.
Being accessible to any SU student or alumnus who reaches out to him is a priority
for Cass. He maintains his SU connections in a number of other ways—co-chairing the
University’s Metro New York Leadership Council, serving as a member of the Syracuse
University Mentor Mentee Alliance, providing financial support, recruiting on behalf
of Needham, visiting campus at least once per semester to speak to OVF students,
presenting at Whitman events in New York City and cheering on Orange sports teams.
Cass is quick to praise Passarella for his own efforts to be an exemplary alumnus. “I
met Corey during his sophomore year at an SU event,” shared Cass. “He contacted me
the summer before his junior year for advice about landing a coveted internship. He was
able to leverage that internship into a full-time position at Goldman Sachs, which led
to his recent move to The Carlyle Group. He is doing great things professionally, and it is
amazing how committed he is to giving back to Whitman so early in his career.”
Passarella visits campus regularly to address OVF students, hosts events through his
firm and serves as an alumni mentor for multiple students at any given time.
“Corey shows that it’s never too early to give back,” added Cass. “Perhaps I’m
biased, but I believe the SU alumni bond is special. If you see someone wearing an SU
shirt, there is an immediate connection. It’s the commitment to helping one another
that makes that bond mean something beyond a strained voice after game day.”
Passarella says Cass’s influence was the catalyst to his continued connection. “I
wouldn’t be where I am today without Will’s help. The way I’m paying him back is by
paying it forward.”

In 1918, William Shemin, a 19-year-old
soldier from just outside New York City,
was fighting German troops in northern
France during World War I. After his
officers were killed, Shemin took control
of the platoon and displayed great initiative under fire. He left the cover of his
platoon’s trench and crossed open space
multiple times, repeatedly risking his life
by exposing himself to heavy machine gun
fire to rescue the wounded. He suffered a
shrapnel wound when a bullet pierced his
helmet and lodged behind his ear, leaving
him hospitalized for three months. For his
exemplary valor, Shemin was awarded the
Distinguished Service Cross in 1919, but
many of his comrades felt discrimination
kept him from getting the highest award.
That wrong was made right this year when
President Obama posthumously awarded
William Shemin the Medal of Honor in
June—nearly 100 years later. He is the first
and only Syracuse University alumnus to
receive this recognition.

William Shemin’s Syracuse family legacy was represented at his
Medal of Honor ceremony in June. Front row (left to right) Ina
Shemin-Bass holding the Medal of Honor and Elsie Shemin-Roth
(daughters of William Shemin); Back row (left to right) Scott Bass
(great-grandson), William Cass (great-grandson), Rachel Forman
(great-granddaughter), Seth Forman (Rachel’s husband), Leslie
Shemin-Lester (granddaughter) and Sam Cass (great-grandson).
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™ The Whitman Alumni Club of CNY, along with Wells Fargo
Advisors, LLC., was proud to continue sponsorship of the Whitman
Day breakfast panel discussion. The 12th annual event was held
on April 24 and featured keynote lecturer Mary Callahan Erdoes,
chief executive officer of J.P. Morgan's Asset Management division.
™ For the 25th consecutive year, the club hosted the Whitman
Alumni Club of CNY Golf Tournament, which supports student
scholarships and the student business award. More than 28
foursomes played in this year’s event that was dedicated to
Martin J. Whitman.

WHITMANCNY
THE STUDENT PERSPECTIVE:
MARYANN AKINBOYEWA ’15 SHARES THE
VALUE OF MENTORS

™ At a reception on April 29, Whitman Alumni Club of CNY
presented seven deserving undergraduate students with $1,000
scholarships. The event also featured the presentation of the
club’s annual CNY Student Business Award, which recognizes
current Whitman students and alumni who launch a start-up in
the CNY area. The award includes a monetary prize and in-kind
services, such as accounting and marketing, donated by alumni.
This year’s recipients were Gabriela Escalante ’15 and Hannah
Fagut ’15 of EBActive.
™ On September 21, the club kicked off the Whitman Mentorship
Program with a reception in the Flaum Grand Hall. This year, the
number of student and alumni matchings increased by more than
50 percent.

For information on upcoming club events, such
as dinner theater at the Redhouse Arts Center,
an SU basketball game tailgate, tour of the
Carmelo Anthony Center and the annual awards
presentation, please visit www.whitmancny.com
regularly for updates.

We extend our sincere thanks to Rich Goldstein (pictured above,
right with former Whitman Associate Dean for Undergraduate Programs Clink Tankersley) for chairing the Alumni Club of CNY Golf
Tournament for the past 24 years. As his time at the helm comes
to a close, we are grateful for his years of dedicated service to
make the tournament one of the most popular in the CNY area.
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I

joined the Whitman Alumni Club of CNY Mentoring Program during
my junior year. What I thought would be a one-semester connection quickly turned into what I believe will be a lifelong mentorship.
On the first day I met my mentor, Dan Buddie ’72 he told me,
“Anything you need, I'm here 24/7.” That proved true when I called him
one Sunday and spoke with him for over an hour about my plans for
an internship the summer before my senior year.
I planned to go abroad to Uganda to intern. My plans almost didn't
work out and I remember feeling so defeated, thinking I wouldn't be
able to intern. I immediately called Dan to hear his thoughts on my
situation. He not only provided words of encouragement, but also
helped me strategize other options. Luckily, things did work out and I
had the time of my life!
During my senior year, I developed an interest in PR and decided it
was an area I wished to explore. With Dan’s guidance, I was able to
land a PR internship at Eric Mower & Associates in my final semester
at SU.
What I appreciate about participating in the Whitman Alumni Club
Mentor Program is that students are paired with the mentor best
suited for them. Dan understands me and my interests. Though it’s
early in my career, I don't make career decisions without bouncing
ideas off of him first.
The real world is far different from college, and I see a lot of recent
grads stumble through their first job. Having a mentor to learn from
makes it so much easier. You can spend years trying to figure it all out
on your own, or you can work with someone who is ready and willing to
be 100 percent honest with you.
I am so appreciative of Dan and the Mentor Program. I believe every
Whitman student should join, as there is so much to gain from it. I
look forward to becoming a mentor myself. Dan taught me so much,
and I can't wait to pass down his lessons to future Whitman students.

WHITMANNYC
ENTREPRENEURSHIP COMPETITION SHARK
SERIES GIVES ALUMNI CHANCE TO VIE FOR
INVESTOR FUNDS

(left to right) Joe Bednar ’97, ’00 M.S. & MBA, Keith Lemer ’95, Dan Montaigne ’95

O

ne of the most important objectives of the WhitmanNYC club is
to bring value to its members, both current and future. That entails coordinating programs and events that are beneficial for attendees—whether they are members, prospective members or guests.
As an outgrowth of the club’s focus on value, WhitmanNYC has
launched industry-specific series that target critical and exciting areas
in business, culture and society. The initial series, launched by the
club’s real estate group, has included a few breakfast events over
the past several months. More recently, the club has expanded its
approach to include entrepreneurship. The discussions and planning
culminated with the creation of the WhitmanNYC Shark Series.
In August, the Shark Series launch featured SU alumnus, Keith
Lemer ’95, president of WellNet, an innovative health care company
led by Lemer for more than 15 years. His presentation was designed
to spark the entrepreneurial spirit. He spoke about his life as a
perpetual entrepreneur, which dates back to grade school, his
successful ventures while at SU (with some wonderful anecdotes)
and the personal and professional success he has achieved since
graduating 20 years ago.
As part of the Shark Series, WhitmanNYC will host competition
rounds, which will include three steps: application, business plan
summary and investor presentation. The first phase of the Shark
Series is now under way, but those interested in participating in
future series to compete for real investment capital from successful
business owners and investors can find out more by visiting
www.whitmannyc.com/shark. This is one of the most exciting initiatives the club has put forth and it proves to be wildly successful.
In addition to Shark Series, WhitmanNYC is planning to host
more speakers with a tie to entrepreneurship as well as other
aspects of business and industry. Such events, in concert with the
other programming and services of WhitmanNYC, make membership
in the club valuable to SU alumni no matter the major, industry or
graduation year.

™ On May 28, the WhitmanNYC Alumni Club, along with host Jeff
Grasso ’09 of Silverstein Properties, Inc. (SPI), coordinated a Real
Estate Breakfast Series event that offered an insider perspective
of the new World Trade Center (WTC) project. The event included a
discussion about the design, planning and current status of this
SPI project as well as a tour of the Marketing Center, the recently
opened skyscraper (4WTC) and the WTC Memorial Park.
™ Whitman graduates, family members and guests gathered on
August 23 in Central Park to enjoy the company of fellow Orange
alumni and food selections from the ever-popular Syracuse-based
Dinosaur Bar-B-Que. A range of classes was represented, and
attendees enjoyed beautiful weather, great food and a handy
Whitman fleece picnic blanket to lounge and enjoy the barbecue.
™ One of the most rewarding ways to spend a Saturday is working alongside friends to positively impact the community. That’s
what members of WhitmanNYC did on July 11 in support of the
New York Restoration Project, the only citywide conservancy,
founded in 1997 by actress and singer Bette Midler. Alumni and
their children participated in this summer community service and
social event that included gardening at Sherman Creek Park
followed by a pizza party at Maranello Trattoria.

The annual picnic in Central Park hosted by the WhitmanNYC
Alumni Club offers the opportunity for alumni of all ages to
network, socialize and exchange memories of Marshall Street.
For information on upcoming club events, such
as the club holiday party, Growth by Creativity
event with Jared Goldman of New Balance, future
service projects and other activities, please visit
http://www.whitmannyc.com.
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ur “Five Under Five” column features a Q&A with a Whitman alumnus who graduated from the School
within the last five years. For this issue, please meet Danielle Masanoff ’11, who came to Whitman
from Parkland, Florida, ready to conquer college. She triple majored in supply chain management;
marketing management; and entrepreneurship and emerging enterprises at Whitman. She went on to obtain a master’s in project management at Drexel University. Today, Masanoff lives in Denver, where she works
as a senior logistics management analyst for Lockheed Martin. In this role, she identifies inefficiencies and
implements continuous process improvements in all areas related to logistics and supply chain management. Additionally, she ensures on-time purchasing and final product deliveries to end customers.

1 How did Whitman help prepare

you to meet the responsibilities
of your position?
Applying my supply chain and various business
courses has enhanced my business and leadership skills. These skills have allowed me to easily
determine process improvements in all areas of
logistics. The changes I have implemented have
saved the corporation millions of dollars.

2 Were there courses or profes-

sors you have come to realize
were especially beneficial?
Green Supply Chain; Imagination, Entrepreneurship
& Creative Problem Solving; as well as Strategic
and Entrepreneurial Management helped
strengthen and apply my creativity within numerous business environments. The knowledge and
skills learned from those courses make it easy for
me to establish various operational improvements.
Professors Alejandro Amezcua and Patrick Penfield
challenged me to think outside the box and
exposed me to hands-on business practices.

3 Where would you like to be
professionally in 10 years?

I want to continue to make positive changes in the
environment, improve processes and make a difference not only in the company I work for but also in
the lives of people I encounter. Ideally, I would like
to start utilizing my marketing and creative sides in
concert with my knowledge in logistics.
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4 If you weren’t working in your

current profession, what other
career might you pursue?
I’m an outdoor enthusiast and a traveler who has
a strong passion for creative design. I would like
to capture the unique areas I have visited through
different mediums of design and imagery to
allow others to experience the beauty of the world
around them through different perspectives.

5 What’s your advice for current
Whitman students?

Show up and be attentive; you only have one
chance…but remember to have fun. Take the
classes with the best professors, no matter what
time they are. Try a class you may not normally
take outside your curriculum, such as painting or
fencing. Join clubs and sports and do things beyond your comfort zone; you may surprise yourself.

TED SPALL HONORED AS HOLTZ ALUMNUS OF THE YEAR
T

heodore Spall Jr. ’69 has been honored with the 2015
Jonathan J. Holtz Alumnus of the Year Award. This annual
recognition is presented to a distinguished Whitman graduate who has realized professional distinction while remaining
actively engaged in efforts to support and progress the
School. Established in 1986, the Holtz Award is the highest
honor given to Whitman alumni.
Spall is a prominent real estate developer in the
Rochester, New York area. His company, Spall Realty
Corporation, is a third-generation family business. He began
working for his father in eighth grade and obtained his real
estate license while attending Syracuse University. At age 21,
he was the youngest real estate broker at the time in New
York State. After graduation, he joined the family business
and, in 1971, became its president. He has since shepherded the company through significant growth.
Recognizing the value of his Whitman degree in preparing
him to lead the family business, Ted and his wife, Suzanne,
established two undergraduate scholarships at Whitman to
help others receive the same career preparation. One
scholarship is earmarked for a graduate of Bishop Kearney
High School in Rochester and the other is designated for a
disabled veteran.
“Ted’s innate work ethic and business sensibilities, combined with his Whitman preparation, have proven a potent mix for professional
success,” said Whitman Executive Associate Dean Tom Foley ’81 M.S. “He has been purposeful in removing financial barriers so that students
may pursue a Whitman education. We are grateful for his support and dedication to Whitman’s continued excellence.”

BRUCE EVANS AWARDED
DEAN’S CITATION

MICHAEL GURSHA: YOUNG
ALUMNUS OF THE YEAR

ruce Evans received the
2015 Dean’s Citation for
Exceptional Service. The award
recognizes Whitman supporters
who exemplify a commitment
to helping the School prepare
future business leaders. Evans is
managing director and chairman
of mergers and acquisition for
Americas at Deutsche Bank AG.
He gives generously to Whitman
both in financial support and by
sharing his time and expertise.
He hosts Frankel scholars at Deutsche as part of the experiential
learning trip to New York City and readily shares his career experiences with students interested in finance. Evans’s son, Ryan,
graduated in May from SU’s David B. Falk College of Sport and
Human Dynamics.

ichael Gursha ’10 was
chosen as the Whitman
Alumnus of the Year. He was
recently named the inaugural
entrepreneur-in-residence at SU’s
S.I. Newhouse School of Public
Communications. Previously, he
served as vice president of strategic initiatives at Curemark. Since
earning a dual degree in entrepreneurship and emerging enterprises at Whitman and television,
radio and film at Newhouse,
Gursha has been an active alumnus who makes regular visits to
campus to judge competitions, such as the Panasci Business Plan
and RvD IDEA, and to address students in the IMPRESS program.
He has also remained connected to SU as a member of Generation
Orange Leadership Society of New York and an advisor to the Digital
Media Entrepreneurship Center at Newhouse.
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How Graduates Put Their Skills
and Knowledge into Practice

LT COL MARC LEDUC BRINGS LESSONS LEARNED
AT WHITMAN TO HIS PENTAGON POST
By Kassandra Kristoff

M

arc Leduc’s childhood home of
Marlboro, New York, is just 20 minutes from the United States Military
Academy at West Point. The age-honored
pageantry and tradition set among magnificent architecture and the beautiful shore of
the Hudson River intrigued him.
Influenced by years living near the prestigious institution on the land where George
Washington’s militia was once based—but
with a desire to venture from home—Leduc
joined the Reserve Officer Training Corps
(ROTC) and headed to South Orange, New
Jersey, to attend Seton Hall University.
“I didn’t consider attending West Point,
as I wanted to go a bit further away, but the
desire to serve my country had long been
engrained in me,” recalled Leduc. “The ROTC
gave me a way to offset the cost of college
and fulfill that desire.”
In 1996, Leduc earned a bachelor’s
of science in accounting and a minor in
sociology. He was commissioned as a
second lieutenant in the United States Army,
specializing as a finance officer. “Initially, I
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had planned to leave the military after
serving the four years required for Armyprovided schooling, but I found that I really
believed in the mission and enjoyed the
camaraderie.”
Leduc was five years in when his resolve
to serve was strengthened. “The September
11th attacks provided additional impetus to
continue my career in the Army,” he said.
In the military, officers are required to
quickly take a leadership role, often in
charge of 100 or more personnel. Leduc’s
early career spanned five duty stations over
the course of eight years and he supported
more than 22,000 soldiers during this
time. From working as a platoon leader at
a Military Pay Office in Louisiana, to serving
as a detachment commander and operations officer in Texas, instructing at the U.S.
Army Finance School in South Carolina and
spending a year in Baghdad, Iraq, where
he planned and executed a $190 million
annual budget in support of Operation Iraqi
Freedom, Leduc has led a diverse and accomplished military career.

He contemplated leaving the service after
he returned from Iraq; however, he realized the
lack of a graduate degree put him at a disadvantage for professional civilian positions.
In 2005, at his boss’ urging, Leduc
applied for Syracuse University’s Defense
Comptrollership Program (DCP), a fully
funded dual-degree graduate program which
accepts a group of mid-grade officers and
Department of Defense civilians each year.
The coursework and schedule are rigorous
with students typically taking 18 credits a
semester over the 14-month period. Leduc
was accepted and, in 2007, he graduated
with an MBA from the Whitman School of
Management and an Executive M.P.A. from
the Maxwell School of Citizenship and
Public Affairs.
“The program forced us to quickly hone
in on critical points of readings and lectures
to maximize the level of knowledge gleaned
from copious amounts of information,” he
said. “The biggest difference going back to
school after serving in the Army was the
paradigm shift from leading and working as

[ WHITMAN AT WORK ]
Marc Leduc (center) and members of the Joint Staff J8 Program and Budget team

Leduc with Maj. Gen. Stephen Lanza (left); wife,
Meghan, and sons, Nathaniel and Hudson.

a team to the individual effort towards a goal.
I really enjoyed studying at Whitman, as it
offered a time of reflection in an otherwise
fast-paced military career.”
Attending Syracuse football and basketball games at the Carrier Dome were among
Leduc’s favored ways to spend the bits
of downtime.
He fondly recalls the DCP faculty as being
encouraging and creating a collaborative
learning environment through group projects
and studies. “All of the professors were outstanding, but the two I especially remember
are Catherine Maritan and Michael Haynie,”
said Leduc.
Syracuse DCP graduates are highly
respected in the Army and, even before his
graduation, Leduc was selected to be the
deputy comptroller for Special Operations
Command Europe in Stuttgart, Germany.
He was responsible for the execution of a
$41.2 million dollar program to support
special operations in Europe and TransSahara Africa. Following his tour in Germany,
he was assigned to Kabul, Afghanistan,
as part of the Strategic Financial Planning team for the United States Forces
– Afghanistan. He conducted inter-agency
coordination with the Department of State,
U.S. Agency for International Development
and Government of Afghanistan ministries,
assisting in the execution of a $15 billion
budget. The comptrollership for the 7th
Infantry Division at Fort Lewis, Wash.,
followed and entailed the execution of an
$84 million budget.
Then came the move to Washington, D.C.,
in 2014 for the role of executive officer to

the Director of the Army Budget in which
Leduc assisted the director in executing the
entire Army budget of approximately $120
billion. He coordinated the interactions
between the director and the chief of staff
of the Army, the Department of Defense and
the United States Congress.
“During that time, despite the constraints
associated with sequestration, the Army
operated in an extremely volatile operating environment, as conflicts were ongoing
in Iraq and Afghanistan and an increased
presence was required in Europe and the
Pacific,” said Leduc. He witnessed Army
senior leaders make the difficult decisions to balance manpower, readiness and
modernization to meet the security needs of
the nation today and in the future despite
markedly reduced funding levels. “It really is
challenging. Economic wellbeing and military capability are both sources of national
power, and both must be protected. The goal
is to only fund the critical military capabilities you need and not spend a penny more.
That’s a difficult problem to solve given the
velocity of instability around the world.”
Today, Lt. Col. Leduc works in the Pentagon
as a program analyst for the chairman of
the Joint Chiefs of Staff—the highest-ranking
member of the armed forces and the principal
military advisor to the president. His primary
role is conducting budget analysis for the
chairman. His team provides the chairman
with analysis on whether the military has
the requisite funding to conduct assigned
operations.
Working in the Pentagon has allowed
Leduc to establish a relationship with

Whitman and fellow alumni through the
Association of Syracuse Defense Comptrollers
in the National Capital Region, a private
association that coordinates valuable meeting and networking opportunities for DCP
alumni and current students. He has also
had the opportunity to return to Syracuse
on two occasions to attend the Advanced
Comptroller course and the Senior Resource
Manager course. “The week-long Senior
Resource Manager course examines critical
strategic issues and is expertly run by Ms.
Irma Finocchiaro, a retired Army civilian, who
is a true asset to Syracuse University and
Army financial managers,” he said.
Leduc credits the DCP program and the
continuing education courses he has taken
at Whitman as being instrumental to his
career success. “Two exceedingly important
traits I developed at Whitman that have
served me well in the latter portion of my
Army career are critical thinking and information synthesis,” explained Leduc. “The
business world and Army are alike in that
both fields attempt to utilize imperfect data
to make decisions that achieve a desired
future end state. Whitman taught me that
critical thinking starts with not trying to
know the answer, but rather ensuring that
you ask the right questions. This has helped
immensely with assisting military leaders
navigate the unknown impacts of how to
fund emerging operations amid uncertain
funding levels. Unconventional circumstances require unconventional solutions, and I
am forever indebted to the Whitman School
for helping me to think critically.”
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CLASS NEWS & NOTES
At Whitman, we continuously look for new ways to strengthen our community of students, faculty and alumni. Reading
about the accomplishments of classmates is one way to stay connected. We encourage you to share news and
photos of marriages, births, adoptions, board appointments, promotions, new jobs and other announcements. You
may provide the details online at: whitman.syr.edu/alumnifeedback.

1960-1979

1980-1989

WHITMAN ALUMNUS CO-AUTHORS BOOK FOR
BUSINESS PROFESSIONALS

NEW POSITIONS & PROMOTIONS

PETER KLEIN ’68 co-authored the book Think to Win
– Unleashing the Power of Strategic Thinking,
published and featured by McGraw-Hill in June.
Think to Win focuses on strategic thinking and
helps business professionals from entry level to
C-suite. Klein is the founder of PK Associates,
a growth management consultancy. He is a former member of
Whitman’s Advisory Council and returns to campus as often as he
can to engage with current Whitman students.

STRAUB SELECTED AS HEAD OF SOUTH CAROLINA
RESEARCH CENTER

PETER J. STRAUB ’79 has been named executive director of the newly
formed South Carolina Applied Research Center
(ARC) for Supply Chain & Logistics. The ARC was
established by the South Carolina Department
of Commerce in conjunction with the South
Carolina Research Authority. Straub is also
an executive in residence at the College of
Charleston’s School of Business.

IN MEMORIAM

ERNEST J. GREGORY ’79 passed away at home in Dumfries, Virginia,
on October 5 at the age of 69. After 37 years of exemplary federal
service, he retired as principal deputy assistant secretary of the Army,
Financial Management and Comptroller in 2004. He earned his MBA
from Syracuse University in 1979. Known at the Pentagon for his
gregarious personality and outstanding team building, he is survived
by his wife of 46 years, Johanna; daughter, Maura; sons, Ernest and
Jason; and seven grandchildren. “I had the privilege of working with
Ernie Gregory, a longtime friend and mentor to the Department of
Defense financial management community,” said Whitman’s Director
of Defense Programs Irma Finocchiaro. “He was a consummate
professional with a great sense of humor. His many years of service
touched and inspired the professional and personal lives of many of
us. He was a strong supporter of our defense programs at Whitman
and will be sorely missed.”
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ROBERT BESTWICK ’81 – Senior Vice President, Merrill Lynch
SHERIJO DAMICO ’82 – Director of Real Estate, Habitat for Humanity of
San Fernando/Santa Clarita Valleys Inc.
ARLENE VANDEPORTAELE PIARULLI ’88 – Owner, B&B San Clemente,
Crema, Italy

ANNOUNCEMENTS & ACCOLADES
RANDY KESTERSON ’89 – Author, The Basics of Hoshin Kanri,
CRC Press 2014

WHITMAN ALUMNUS SELECTED TO CHAIR SU
BOARD OF TRUSTEES

STEVEN W. BARNES ’82 has been selected by the
Syracuse University Board of Trustees to serve
as chairman. Barnes, who earned a bachelor’s
degree in accounting from Whitman, joined
the board in 2008 and has served on the
board’s Executive Committee and Investment
and Endowment Committee. A managing director for Bain Capital,
he currently leads the firm’s North American Private Equity group.
Barnes also serves as co-chairman of the University’s Institute for
Veterans and Military Families and is a longtime member of the
Whitman Advisory Council. In 2010, Barnes endowed, as part of a
gift, the Barnes Family Entrepreneurship Bootcamp for Veterans with
Disabilities and the Barnes Professor of Entrepreneurship, both at
the Whitman School. He is also a founding investor in the Orange
Value Fund, a student-run portfolio.
For the second straight year, Military
Resale Solutions has been included in the
Inc. 5000 list of fastest growing privately
held businesses in America. Owner and
President MILT ACKERMAN (far right) is a
1982 Whitman graduate. His son and coowner, GREG ACKERMAN ’08, ’09 M.S. (second
from left), earned an undergraduate and
graduate degrees in entrepreneurship from Whitman.

1990-1999
NEW POSITIONS & PROMOTIONS
CORY NOTRICA ’91 – Senior Director, Digital Governance, PepsiCo
KEN QUAGLIO ’91 MBA – CEO at Siteworx, LLC
LISA HALPER ’92 – SVP and General Auditor, PepsiCo
FERNANDO ROBLETO ’95 – Senior Manager of Financial Planning &
Analysis, Saks Fifth Avenue
JOHN CAHILL ’97 – Member, Board of Directors of the Epilepsy
Foundation of Metropolitan New York
DAPO OGUMTOLA ’99 MSA – Manager, Daughtery Business Solutions

MATTHEW R. PIECHOTA ’00 – Advisory Board Member, The Connecticut
Society of Certified Public Accountants
DANIEL QUINN ’01 – Program Director, Fiserv Output Solutions
MARA SILVER-SMITH ’02 – Project Manager, Global Marketing Planning &
Development at Coach
JOHN CIMINO ’03 - Equity Trading Manager, BNY Mellon
GREGORY LAURENCE ’03 MBA, ’10 PH.D. – Associate Professor with Tenure,
University of Michigan, Flint School of Management/Chair of the
Department of Management and Marketing
ANNIE TURNER ’03 – National Sales Director, Bolthouse Farms
MATT BROCKS ’04 – Manager, Deloitte
JOE BUSSICHELLA ’04 – Director, The Blackstone Group
LEE KRACKOW ’04 – Vice President, C2C Outdoor

HOLMES OSBORNE III ’98, founder of Osborne Global
Investments, Inc., was the subject of a Wall
Street Journal article titled, “Helping an Elderly
Client Manage a Retail Property.” The article
details Osborne’s efforts to help protect the
home of an aging client and make it more valuable for his heirs. He is quoted as saying, “Clients almost always have
financial needs beyond their investment portfolio. Stepping outside
of your expertise to help meet those needs in a meaningful way is a
very rewarding experience.”

SYRACUSE UNIVERSITY ALUM WINS GOLD AT
WORLD MASTERS OUTDOOR CHAMPIONSHIPS

SAM OKANTEY ’99 won gold at the World Masters
Athletics Outdoor Championships competed in
Lyon, France, this summer for a 14.54-meter
effort in the triple jump. A native of Accra, Ghana,
Okantey was a NCAA All-American at Syracuse
in the outdoor and indoor triple jump in 1999,
setting school records that remain standing. He was also the Big
East indoor triple jump champion in 1999. Since graduating, he
has continued to compete. He placed second at the 2000 African
Championships and competed for Ghana in the 2000 Summer
Olympics in Sydney, Australia.

NICHOLAS SHIRES ’04 – Partner, Dannible & McKee, LLP
MATTHEW TAYLOR ’05 – Marketing Communications Leader,
GE Transportation
JOSEPH DAMBROSO ’06, ’08 M.S. – Assurance Manager, EY
ANDREW DREISIGER ’06 – Investments, Wells Fargo Advisors
JEFFREY NEAL ’06, ’15 MBA – Director of Digital & Ticket Marketing,
Philadelphia 76ers
RUSSELL HUNGER ’07 – Incentive Demand & Market Intelligence Planner,
Jaguar Land Rover North America
DAVID KOEPPEL ’07 – Sr. Account Executive: Cross-Platform Sales, Conversant
AULTON KOHN JR. ’07 – Development Coordinator, Argyros School of
Business and Economics
ALEXA LYONS ’07 – Accounting Manager, Spark Capital
JOHN REUTER ’07 – Senior Account Executive, Salesforce
CHRIS ROYAL ’07 – Regional Sales Manager, Palo Alto Networks
BRUCE SCHILDER ’07 – VP Project Manager, Sterling National Bank
KELLY SCHUTTINGER ’07 – Marketing Programs Manager-SMB Strategic
Initiatives, PC Connections, Inc.
DAVID BRIAN COOK ’08 MBA – Manager, EY
SETH FLEMING ’08 – Sr. Program Manager-Prime Now, Amazon

2000-2009

KERI LALLY ’08 – Account Manager, AOL

NEW POSITIONS & PROMOTIONS

NICOLE BRONDON COHEN ’09 – Analyst, Pro Football Focus

DAVID SHLUGER ’08 – Chief of Staff, Global Corporate in North America,
Zurich North America

STEVE BECKER ’00 – Founder, Breakaway Strategy

SARAH COLSON ’09 – Marketing Analyst, United Technologies

DEVEN KAPOOR ’00 – Director, Axtria-Ingenious Insights

SARA DAVIDSON ’09 – Brand Marketing Manager, Davidson Automotive Group
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BENJAMIN DICK ’09 – Director, Industry Initiatives, IAB

MICHELLE FLEISCHER ’10 – Learning & Development Specialist, BuzzFeed

DOUGLAS FINKELSTEIN ’09 – Owner, CWT Logistics LLC

KRISTEN (EMMIGHAUSEN) PAGANIN ’10 – Data Analyst, Butler/Till

HENRY HABER ’09 – Upfront Specialist, Google

MADELINE ROSZKO ’10 – Brand Partnership Manager, MyHabit
at Amazon

HEATHER HOUSH ’09 MBA – Senior Analyst, Customer Experience,
Windstream
ALEX JACOBSON ’09 – Sales Director, Moat
KERRIN MCFADDEN ’09 – Manager FP&A, Ping Identity
RYAN MURRAY ’09 – Senior Business Analyst-Distribution Insights,
Liberty Mutual Insurance
CHARLES ULRICH ’09 MBA – Senior Systems Engineer, Viad Corp
CHRISTOPHER WEBSTER ’09 – Marketing Manager, SES Companies
JASON WEINREB ’09 – Senior Manager, Sales Operations, Daily Mail
STACEY TANK ’02, vice president of corporate communications and external affairs at The Home Depot,
was included in PR Week’s 2015 Power List. She was
described by her former co-worker at Henieken USA
as having “led transformational change and helped
ignite business growth for some of the most successful
and well-known companies in the world all while traveling the globe,
dedicating time to the causes she’s most passionate about and
raising two boys.”

MICHAEL CURRAN ’11 – Enterprise Territory Manager, Data Protection &
Availability Division, EMC
OLEKSIY FEDOROV ’11 – Associate, Point72 Asset Management
NICOLE FELTES ’12 – HR Operations Analyst/Taleo Administrator, Baxalta
JESSICA HEATON ’11 – Officer, Legal Operations & Fulfillment Manager,
Fifth Third Bank
DAVID HELD ’11 – Business Development Manager, Career Techniques Inc.
SARAH KOZAK ’11 – Buyer, Lord & Taylor
ANGELA LEE ’11 – Specialist of Network Support, Parts Logistics
Department, Mercedes-Benz USA
JON LEISTER ’11 – Assistant Vice President and Relationship Manager,
M&T Bank
WARREN REED BAUM ’11 – Founder and CEO, Baum Mobile
ADAM SCHATZ ’11 – Brand Specialist, Twitter
RYAN DICKERSON ‘12 M.S. – Senior Associate-Technology, PE and
Professional Services, Korn Ferry
JEFF DREXLER ’12 – Online Marketing Consultant, HomeAdvisor

IN MEMORIAM

JOSEPH EATON ’12 – Senior Financial Analyst, Johnson and Johnson MD&D

SHARAD GOEL, a 2007 Whitman MBA graduate, passed away in August.
At the time of his death, Goel was living in New York, where he
worked for PwC in the financial advisory area. The Whitman community extends its sincere condolences to Goel’s family. “I had the
privilege of working with Sharad on a major international business
research project,” said Ravi Dharwadkar, the Laura J. and L. Douglas
Meredith Professor of Teaching Excellence and Management chair. “I
clearly remember him coding and analyzing over 100 interview surveys of India call center employees, not only capturing the descriptive
aspects of callers’ experiences but also identifying the strategies
adopted by Indian callers to pass successfully to western audiences.
He was extremely diligent and his work was meticulous. He will be
missed by the Whitman community.”

BLAKE B. HILL ’12 – Senior Consultant, Baker Tilly Virchow Krause, LLP

2010-2015

JEFF RYAN ’12 MBA – Senior Marketing Specialist, Welch Allyn

NEW POSITIONS & PROMOTIONS
JACLYN DIAMOND ’10 – Digital Merchant-Social & Daytime Dresses,
Macy’s
MICHAEL DZIOBA ’10 ’11 M.S. – Transaction Services Manager, PwC
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THOMAS HOWLAND ’12 – Strategist, Digital Investment, OMD USA
ROERS JANKU ’12 – New Investments Associate, Affiliated Managers Group
BETHANY LILLIE ’12 – Senior Audit Associate, SaxBST
GIANNA MIGLIACCIO ’12, ’13 M.S. – Analyst, The Blackstone Group
AMANDA MONDRE ’12 – Executive Assistant, Don Mischer Productions
STEPHANIE PARRA ’12 – Associate Planner, Elie Tahari
AAKASH PATEL ’12 – Director of Sales, OM USA, LLC
CATHERINE RIVERA ’12 – Global Merchandise Planner, Men's
Accessories/Body, Gap Inc.
ANDREW WYNSCHENK ’12 – Product Solutions Manager, Eyeview
CRAIG DENNIN ’13 – Account Manager, Google
WILL EVANS ’13 – Investment Banking Analyst - Health Care, Piper Jaffray
ELIZABETH GAMACHE ’13 – Corporate Audit Staff, GE Corporate
KYLE HOFFSTEIN ’13 – Territory Manager, SmartBear Software

NICK KOWALSKI ’13 – Merchandising Manager, Victoria’s Secret
ZI LIN LIANG ’13 – Associate Customer Business Manager, Kroger Unilever
STEVEN MALONE ’13 – Associate Controller, PAR Technology Corporation
RYAN MCKENNA ’13 – Senior Analyst, Goldman Sachs
ALLISON RICHARDS ’13 – Buyer, National Video Activation, Carat USA
MICHAEL YORMARK ’13 – Project Manager-Innovation Unit, Dow Jones
DARIAN BRIDGERS ’14 – Program Strategist, Youth Marketing Connection
OSCAR HUGOSON ’14 – Sales Manager, Scanfill AB
NIKI LEUNG ’14 – Marketing Executive (Floor Care), Techtronic Industries
MORGAN STRAUSS ’14 – Assistant Buyer II, Ross Stores
RUSSELL SUSKIND ’14 – Co-Founder, Tuck Beds
ASHLEY THOMBS ’14, ’15 M.S. – Real Estate Tax Associate, KPMG
SAMUEL WHITAKER ’14 – Account Manager-SPSS Predictive Analytics
Solutions, IBM
TRACY YEUNG ’14 – Bing Ads Account Coordinator, Microsoft
JEFF HANSEL ’15 – Vice President, Small Business Lending Manager,
Cambridge Savings Bank
RYAN NOVAK ’11 purchased the Chocolate Pizza
Company at the age of 21 after working there
for six years. He has led an explosive expansion
with sales up 365 percent in just three years. The
company recently opened a new 8,500 squarefoot production and retail facility in Marcellus,
New York. Chocolate Pizza Company products are now sold at more
than 1,200 retailers nationwide, including Hallmark, Bass Pro
Shops and Kinney Drugs, and were featured on the Food Network’s
Unwrapped and in Inc. Magazine.
MICHAEL GURSHA ’10 has joined the S.I. Newhouse
School of Public Communications as its inaugural entrepreneur-in-residence. Gursha previously
served as vice president of strategic initiatives at
Curemark LLC. The 2015 recipient of Whitman’s
Young Alumni Award, Gursha graduated magna
cum laude with dual degrees in entrepreneurship and emerging enterprises from Whitman and television, radio and film from
Newhouse. While studying at SU, he co-founded the social media
startup VouchBoard and was a founding team member of Dream
Water, which won first place and $25,000 in the Panasci Business
Plan Competition.

IN MEMORIAM

MALLORY WEISBROD ’12 passed away on August 15 following an accident
in New York City. She earned a bachelor’s degree in marketing management and retail management from Whitman. She had recently been

promoted to a buyer in Ross Stores Home Accents, Furniture and
Frames. Weisbord is survived by her parents, Neal and Jodi, and her
sister, Sherri Rosenthal. “Five years ago this fall, I had the pleasure of
meeting Mallory Weisbrod in my Retailing Fundamentals class, then
watched her progress through to graduation and on to her career in
the spring of 2012,” said Amanda Nicholson, associate dean of undergraduate programs and professor of retail practice. “I will always
remember her with such admiration—a truly lovely person inside and
out with so much talent and grace. Our hearts go out to all of her
friends and family. She will be forever missed.”

ENTREPRENEUR BRINGS EYEWEAR TO
CHILDREN IN NEED

DANIEL CHILDS ’14 developed the idea for Chromos
Eyewear, a line of frames and sunglasses all
priced at $95, while studying marketing at
Whitman. Chromos Eyewear held its grand
opening this summer in Pittsburgh. Every pair
of Chromos sold supports the Chromos Cares
initiative by helping to provide free exams and glasses to children in
Pittsburgh public schools who might not have access to much-needed
corrective eyewear. “Having a philanthropic mission was a very important part of forming our brand. People can buy glasses anywhere,
but if they know a purchase can positively impact a child’s life in
their community, that’s just a win-win for everybody,” said Childs.

READERS RESPOND

The Whitman magazine staff welcomes your suggestions
for features, regular columns or other content you would
like to see included in the publication. We are also interested to learn if you would prefer to have a digital copy of
the magazine emailed to you rather than receive a printed
copy in your mailbox.
Please visit www.whitman.syr.edu/alumnifeedback to notify us
of your preference, update your contact information or
submit an announcement for Class News & Notes.
If you are not receiving Whitman’s monthly Alumni
Connections e-newsletter via email but would like to,
please send an email to whitmanalumni@syr.edu.
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’16

ERIC KLEIN

HOMETOWN: Dallas, Texas
MAJORS: Finance and Accounting
OF NOTE: He is the captain of the
SU Cheerleading Team.

W

ith his father, mother,
oldest brother and
sister-in-law as Syracuse
University graduates, Eric Klein
comes from a family of Orange
faithful. He credits his decision
to pursue accounting as one of
his majors to his father’s influence. “My dad has mentored me
throughout my life and helped
me make smart decisions. His
accounting degree has given him
opportunities to work for amazing companies not as an accountant but in positions where
his accounting background has
helped him excel.”

One way Klein has enhanced
his professional preparedness
is by immersing himself in extracurricular opportunities. Through
the Delta Sigma Pi business
fraternity, he has established
connections and learned lessons from accomplished professionals that will be invaluable in
his career pursuits.
Klein appreciates the value
of Whitman classes in helping
prepare him for success in the
business world. “Every class
I take adds to my repertoire
of skills. The courses in our
Whitman majors and in other
management disciplines will
make us well-rounded employees,” Klein explained.
He advises others to take
advantage of Whitman resources

’17

WHITNEY HARRIGAN

HOMETOWN: DeWitt, N.Y.
MAJORS: Finance and Accounting
OF NOTE: She is a member of The
Mandarins a cappella group at
Syracuse University.

W

hen Whitney Harrigan
enrolled at Whitman, she
expected a good education, but she was surprised to
find such an incredibly strong
support system. “I never thought
I would have the amount of
encouragement that I do,”
said Harrigan. “I feel extremely
grateful for the relationships I
have made with faculty, staff,
administrators and students.”
Through Harrigan’s work as
a student ambassador in the
Visitor’s Center, she has come
to understand the valuable
and wide-ranging opportunities
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early on. “I wish I started
sooner, but I am glad I learned
about the excellent people in
the Undergraduate Office and
Career Center. Meeting with
them is very helpful,” said Klein.
He also encourages students
to engage with faculty. “Your
professors want you to succeed,
so don’t be afraid to reach out
to them.”
Klein plans to apply the guidance he received and skills he
honed at Whitman after graduation. “I look forward to a rewarding career, but first I want to get
my master’s of accounting and
CPA designation. I am confident
Whitman has helped prepare me
to achieve these goals.”

available to students. “By being
active in Whitman and participating in groups that I care about,
I have really developed as a
student, friend and prospective
employee.”
She has also taken advantage
of Whitman’s professional placement programs. “I have utilized
various resources provided
by the Career Center, such as
resume reviews, mock interviews
and networking events. These
services have helped me present
myself with poise.”
Harrigan believes access to
Whitman’s extensive network of
alumni is a significant advantage to students. “I think the
most beneficial aspect of my
Whitman education so far has
been networking with alumni
recruiters. Not only has this

allowed me to have face time
with potential employers, it has
also expanded my industry
knowledge and refined my
professional skills.” She further
honed her skill set this summer
by working in New York City for
PwC as a marketing and sales
intern in the Banking Capital
Markets division.
With that Big 4 experience
coupled with her Whitman
education and experiences,
Harrigan is confident about
competing for postgraduate
positions. “I feel prepared and
well positioned to go before
corporate partners and share
why I am the best candidate.”

[ STUDENT PROFILES ]

’17

GEOFF HAINES MBA

HOMETOWN: South Windsor, Conn.
MAJOR/DEGREE: MBA
OF NOTE: He brews and kegs
his own beer from recipes
he creates.

D

edication is not something
Geoff Haines lacks. A senior
case officer in the U.S. Air
Force on active duty in Germany,
Haines wakes up in the middle
of the night to virtually attend
classes in Whitman’s online
MBA program. “The time-zone
difference is challenging, but the
education I am getting is significantly superior to other options,”
said Haines.
He decided to pursue an
MBA in conjunction with his
job managing and consulting
on counterespionage projects

and investigations affecting the
Air Force interests throughout
Europe. Whitman was a clear
choice. “Syracuse runs deep in
my family. We’ve had season
tickets to SU sports since I can
remember,” he added. “Aside
from the personal aspect,
Syracuse has a wonderful
Veterans Assistance Office. The
school makes it so easy for veterans and active duty members
to achieve their academic goals
without sacrificing quality, networking or the feeling of being
part of the school.”
Haines has been a student
in the MBA@Syracuse program
for three semesters and has
attended two residencies—which
he found especially beneficial—
and he readily commends the

’17

OMAR WATTS PH.D.

HOMETOWN: Rochester, N.Y.
SPECIALIZATION: Accounting
OF NOTE: He is married with
three children who all share his
love of soccer.

B

instructors. “The faculty understands that we aren’t professional students,” added Haines.
“They recognize that we are what
I consider student professionals and that mindset allows for
the flexibility to interact more
effectively and genuinely.”
Haines would like to bring
his technical knowledge from
the military and the academic
knowledge from his MBA to
a start-up or venture capital
firm. He feels the due diligence
and experience he can provide
would benefit any business.
“If I can apply the principles
I am learning to a nonprofit
government agency that tends
to spend a lot of money and
brings in very little, I believe I
can apply them anywhere!”

efore coming to Whitman
to pursue a Ph.D., Omar
Watts worked as a senior
manager of advisory services
at EY. “What I appreciated
most about public accounting was the value placed on
thought leadership and the
emphasis on creating and
sharing knowledge,” shared
Watts, who was active in and
enjoyed campus recruiting for
the firm.
Now, Watts has found himself
on a campus for an extended
stay. “Ultimately, my desire
to work with students and to

generate and share knowledge
through research led me to academia and Whitman,” he said.
The journey is proving both rigorous and rewarding. “Pursuing
a Ph.D. is hard work, but the
small triumphs of realizing you
are, indeed, obtaining new and
relevant knowledge along the
way keep you on course.”
Watts considers his relationships with faculty the most
valuable aspect of the program
thus far. “My professors have
a deep knowledge of different
areas and are, fortunately, open
to sharing that knowledge with
inquiring minds,” said Watts.
“They readily give valuable
practical and tactical advice.”
With his father, sister and
brother all being entrepreneurs,
it may seem that Watts took a

different path choosing first to
be an accountant, then an academic, but he sees a common
thread. “I suppose business in
some shape or form is our ‘family business.’”
Having been an accountant,
manager, recruiter and twice a
student, Watts is well suited to
impart advice to undergraduates. “Prepare yourself for the
real world by treating your
education as a business with
yourself as the end product.
Apply relevant principles you
learn in school to develop and
market yourself. The goal is to
create a demand for the product you make of yourself.”
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WELCOME our
NEWEST CLASS of
ACCOMPLISHED
and DIVERSE
STUDENTS

65

MSA
STUDENTS

41

MBA
STUDENTS

65 MSA STUDENTS

41 MBA STUDENTS

43

MSF
STUDENTS

GRADUATE
STUDENTS

GRADUATE STUDENTS

43 MSF STUDENTS

5

MSSCM
STUDENTS

5 MSSCM STUDENTS

7

MSE
STUDENTS
7 MSE STUDENTS

3

PHD
CANDIDATES

3 PHD CANDIDATES

ONLINE
PROGRAMS
ONLINE PROGRAMS
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430 MBA@SYRACUSE STUDENTS
430 MBA@SYRACUSE STUDENTS

40 ACCOUNTING@SYRACUSE STUDENTS
STUDENTS
40 ACCOUNTING@SYRACUSE

[ WHITMAN BY THE NUMBERS ]

378 FIRST-YEAR STUDENTS

UNDERGRAD
STUDENTS

120

INTERNAL
TRANSFER
STUDENTS

22

TRANSFER
STUDENTS

13

STUDENT ATHLETES

REPRESENTING

28 TOTAL STATES

FOOTBALL

SOFTBALL

MEN’S
LACROSSE

MEN’S
SOCCER

FIELD
WOMEN’S
MEN’S
HOCKEY BASKETBALL ROWING

TOP 5 STATES

NY - 161
NJ - 53
MA - 30
PA - 26
CA - 25

9

COUNTRIES

60% MALE
40% FEMALE
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[STUDENT NEWS]

Members of Delta Sigma Pi

WHITMAN STUDENT ORGANIZATIONS EARN HONORS

D

ELTA SIGMA PI (DSP) is a professional fraternity organized to foster
the study of business in universities, to promote closer affiliation
between the commercial world and students of commerce and to
further a higher standard of commercial ethics/culture and civic/
commercial welfare of the community. The Whitman DSP chapter
was recently honored at the Grand Chapter Congress in Chicago
with three awards: Outstanding Professional Activities, Most
Improved Chapter and Chapter Advisory of the Year in the Niagara
Region, which was awarded to MaryAnn Monforte, professor of
accounting practice.

N

ET IMPACT is an international nonprofit with more than 60,000 student
and professional members. The Syracuse University – SUNY College
of Environmental Science and Forestry Net Impact Chapter (SU-ESF
Net Impact) is an interdisciplinary graduate student organization whose
mission is to inspire, educate and equip individuals to use the power
of business to create a more socially and environmentally sustainable
world. In 2015, SU-ESF Net Impact achieved the Gold standing designation bestowed to the top chapters. The group’s significant accomplishments in the past year include a 5-week career workshop, “green” career
networking events and a sustainable venture case competition.

WHITMAN GRADUATE GIVING TOPS ALL SU SCHOOLS AND COLLEGES

T

Class Act 2015 Giving Committee
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he number 44 holds special meaning for Syracuse University athletics. It is also a significant number for Whitman’s 2015 graduating
class in that 44 percent of all seniors chose to illustrate the value they
place on their experience at Whitman and SU by participating in the
Class Act campaign. This year’s collective senior giving represents a
more than 1,000 percent increase over Whitman’s numbers last year
and far surpassed that of any other school or college on campus.
Of the students who made the $20.15 Class Act donation, 25
percent were matched by an alumni, professor or staff member. And
the total student giving was matched in full by Daniel A. D’Aniello ’68,
chairman and co-founder of The Carlyle Group, who exemplifies
alumni engagement, loyalty and generosity.
The record-setting number was achieved through the efforts of
many, especially the 14 seniors on the giving committee who persistently encouraged classmates to join in the tradition of thousands
before them in making this first gift to their alma mater. The special
cords worn at commencement by those who had given stood out as
a symbol of gratitude and commitment to future caretaking of their
beloved school.
The collective impact of the individual senior gifts and matches is
significant. Many of the numerous student resources, programs and
opportunities at Whitman and on campus are made possible through
the financial support of alumni who believe their financial contributions are vital to Whitman’s viability and prominence.

“Being a part of the IMPRESS program has been one of the most fulfilling experiences of my professional career. To have the opportunity to teach, mentor and
guide a group of young people from their freshmen beginnings to their polished senior product is simply what being an educator is all about.”
—PROFESSOR OF PRACTICE JOHN PETOSA, ADAMS HOUSE MASTER
“IMPRESS is something more than just an extracurricular activity. I’ve learned
things here that you can’t learn in a regular classroom. I know this will make
me different in the eyes of employers when it comes time to find a job.”
—NICOLE DEMENTRI ’18

“After just one semester here, I could tell that IMPRESS is everything every
other business school doesn’t have. Employers are looking for people with
effective communication and leadership skills. That’s exactly what the program
is teaching me.” —TYLER ROSSI ’18

GOODMAN IMPRESS PROGRAM:
L

YEAR ONE A RESOUNDING SUCCESS

ast fall, Whitman launched the Goodman IMPRESS Program for its 400 incoming freshmen. Named in honor of Kenneth Goodman ’70
to recognize his generosity in helping the Whitman School mold future generations of professionally prepared business leaders, the goal
of IMPRESS is for students to take advantage of extracurricular opportunities that enhance the knowledge and skills they attain in the
classroom. IMPRESS events and activities are planned to help students develop into well-rounded young professionals. Throughout the year,
students in the four houses of IMPRESS (Adams, Harrison, Marshall and Waverly) earned points by attending speaker presentations, networking opportunities, business etiquette sessions, team-building activities and certification exams. Of the 177,830 points collected, Waverly
House students amassed the highest total to take the inaugural Goodman Cup. At the end of a very full and productive year, students, faculty
and corporate partners all agree that IMPRESS is a resounding success.
“My favorite IMPRESS event of the year was the networking event during
SUccess week. Working with faculty and other key mentors, students had the
opportunity to learn the soft skills of first-time introductions, casual business
discussions and delivering a professional handshake. It was memorable
because I saw students collaborating with their peers and Whitman faculty,
administration and staff in a cross-functional and meaningful way.”
—PROFESSOR OF RETAIL PRACTICE RAY WIMER, MARSHALL HOUSE MASTER

“Whitman was already doing great things in terms of academics and extracurricular opportunities, but this program is a significant expansion of those
offerings that will give students the tools to start on day one of their freshman
year taking control of their professional preparedness and developing the soft
skills that will truly differentiate them in the marketplace.”
—MICHAEL CYRAN, SYRACUSE UNIVERSITY CAMPUS EXECUTIVE AND
PARTNER AT ERNST & YOUNG, NEW YORK FINANCIAL SERVICES

“IMPRESS helped me connect with advisors, professors, staff and other students. The speakers offered insights to all facets of business. The competition aspect
of the program drives students to events and to study for certifications. I loved hearing students say they wanted to pass me as the top points earner. We motivated each other to become more developed students. I believe IMPRESS is preparing us to excel in the business world.” —TIM BARCLAY ’18

™

SPOTLIGHT ON STUDENTS
LAST YEAR’S LEADERSHIP SCHOLARS LEAVE LARGE
SHOES FOR THE 2015 FRESHMEN TO FILL

L

ast fall, Whitman welcomed 37 highly accomplished freshmen as the inaugural class of Leadership Scholars. They took advantage of the
many opportunities available to students, assumed leadership roles and proved to be as exemplary in their college pursuits as they had
been in high school.
This fall, 37 new Leadership Scholars with an equally impressive list of achievements arrived at Whitman. One had already amassed 30
credit hours, another finished in the top 2 percent of her class, and one rowed 340 miles over eight days to help raise $26,000 for charity. The
class includes a varsity hockey MVP, a regional DECA Marketing Club Competition winner, an honor society VP, a statewide art exhibition winner,
an organizer of a group home fun night and founder of Project P.E.A.C.E. of Mind. They will all, no doubt, enrich the Whitman experience with
their enthusiasm, engagement and expectations for excellence.

SELECT SCHOLARS SHARE THEIR FIRST-YEAR EXPERIENCES:
“While pursing a dual Whitman/Newhouse degree in
marketing management and
advertising with a social
psychology minor, I served
as a Whitman ambassador and was selected
as account executive for the Fashion Milestone
Program and contributing editor for Her Campus
Syracuse. I also joined the Alpha Phi sorority
and finished top ten in the IMPRESS program.”
–BROOKE BAEVSKY ’18

“During my first year, I
finished as the top points
earner in the IMPRESS program. I had the opportunity to
be a Whitman Ambassador
and give tours to prospective students and their families. I was proud to receive the McGladrey most
outstanding pledge award for the Beta Alpha Psi
accounting honor society.” –TIM BARCLAY ’18

“I am majoring in entrepreneurship and marketing
management with a minor
in information management.
During my freshman year, I
joined 14 organizations in
which I held 10 leadership
roles. I worked as a manager at my job, served
on the ENACTUS presentation team and was
selected as a resident advisor and a VP of Delta
Sigma Pi.” –GARET BLEIR ’18

“I am pursuing a double
major in finance and real
estate. During my first year,
I joined the professional
business fraternity Delta
Sigma Pi, the women’s club
lacrosse team, the Real Estate Club and ENACTUS. Along with the IMPRESS,
these organizations have added another dimension to my studies at Whitman and Syracuse.”
–SAMANTHA COLLINS ’18

“I spent my freshman year
exploring various fields of
study at Whitman to determine the career best suited
for me. Whitman courses
helped sharpened my business acumen. Participating
in the IMPRESS program, Entrepreneurship Club
and various volunteer opportunities expanded
my knowledge of the global business world and
helped shaped my interests and pursuits for the
future.” –KYLE DRISCOLL ’18

“I am currently pursuing
degrees in supply chain
management and finance.
During my first year, I was
one of the top IMPRESS
points earners. I joined
ENACTUS and assisted
Team Guatemala with sales and inventory. Now
as a peer mentor, I look forward to sharing my
experiences with Whitman’s new freshman class.”
–SAM GREEN ’18

“In addition to being a
Whitman ambassador
and member of the Reneé
Crown Honors Program and
Alpha Gamma Delta sorority, I became involved with
organizations that allowed
me to positively impact others. I help lead sales
for ENACTUS’ Team Guatemala and I serve as
treasurer and alternative break coordinator for
Habitat for Humanity.” –CAITLIN O’HARA ’18

“I am grateful for the extracurricular experiences that
enhanced my freshman year.
I served as a special sales
representative for ENACTUS’
Team Guatemala as well as
a Whitman Ambassador and
IMPRESS peer mentor. I finished among the top
IMPRESS points earners and received the Amy Jill
Dudak Memorial Scholarship for retail management majors.” –DEVIN TIDWELL ’18

“I was proud to make the
dean’s list both semesters
last year, and I enjoyed
serving as a supplementary
instruction leader in the
economics department as
well as a peer mentor,
Whitman ambassador and member of Delta
Gamma fraternity. I am majoring in accounting
and hope to intern at a Big 4 company next
summer.” –JESSICA ZOINE ’18
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[ CAREER CENTER UPDATE ]

REAPING POSITIVE OUTCOMES
THROUGH REALIGNMENT AND
REAL-WORLD PROGRAMMING

ANGELA PETRUCCO

O

KRISTEN DEWOLF

ver the past academic year, the Whitman Career Center has been
changing its approach to business practices. These changes may
be subtle to outsiders, but they are making a tremendous impact
on our key stakeholders: students and alumni/corporate partners. By
aligning resources along discipline-specific categories, students and
recruiters are connected in an efficient manner, which is leading to
successful outcomes.
The team at the Career Center now manages relationships along
segmentations aligned to our business majors. For example, Marissa
Smith, the marketing career advisor, works in coordination with
Adam Capozzi, the marketing corporate development coordinator, to
connect business leaders and students with the goal of internships
or full-time placement. Each major at the Whitman School has a
team of professionals within the Career Center to facilitate studentemployers connections.
In addition to a new advising and placement model, the Whitman
Career Center partnered with alumni and business leaders to deliver
an experiential career-learning program. Often, students are not
familiar with a day in the life of a brand manager or the work demands
of an investment banker, so we brought the workplace to the students.
In April, alumni and corporate partners presented a case scenario
focused on an IPO. Students learned what transactional steps occur
to take a company public. The program helped them understand the
financial marketplace and what skills are required to be competent in
the field of finance. Similar models occurred within the other disciplines, which have given students an appreciation of the employment
marketplace and helped them define their career goals.
Through this dynamic learning experience, students are better
positioned to prepare for the workplace and can guide their curriculum choices better. The benefit to alumni and corporate partners is a
student who has developed the competencies and skills required to
perform immediately on the job. Our advising and corporate development teams are able to match students to the particular job specifications, thereby streamlining the recruiter process for our recruiting
partners, which is a win-win for everyone.
As alumni and business leaders, there are many ways you can
support these important initiatives. The Whitman Career Center needs
business mentors to educate and prepare students for their respective
disciplines. Students find value in dynamic, challenging internships,
so we ask that you consider employing a Whitman student during the
summer of 2016. And we welcome and appreciate your assistance
making inroads within your firm to hire a Whitman graduate. Your
support and partnership make the Whitman community stronger.

Assistant Dean
Whitman Career Services
Email: apetrucc@syr.edu

Associate Director
Corporate Engagement and Career
Development for Retail Management/Supply
Chain Management/Entrepreneurship and
Emerging Enterprises
Email: kbdewolf@syr.edu

KARA PRIMROSE
Associate Director
Corporate Engagement and Career
Development for Accounting and Management
Email: kprimros@syr.edu

MICHAEL LAMARCHE
Career Development Coordinator
Career Education and Professional
Development for Finance and
Real Estate Students
Email: mjlamarc@syr.edu

MARISSA SMITH
Career Development Coordinator
Career Education and Professional
Development for Marketing Students
Email: mlsmit02@syr.edu

ADAM CAPOZZI
Corporate Development &
Recruitment Coordinator
Corporate Development, On-Campus Recruiting,
Database Management, and Corporate/
Alumni Events
Email: afcapozz@syr.edu

KATHERYN GRAHAM
Administrative Specialist
Office Management and Support to the
Assistant Dean
Email: kgraham@syr.edu
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➋
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➏

➊ Students enjoy their first weekend on campus as official SU students with a number of events, including the Family Welcome Reception at Whitman. ➋ Students of Waverly House display the
Goodman Cup, won for earning the most points of the four IMPRESS houses during the 2014-2015 academic year. ➌ In October, 40 Whitman juniors and seniors were inducted into Beta Gamma
Sigma, business honor society. Only students in the top 10 percent of their class earn this distinction. ➍ The graduate student banquet is a night for Whitman’s MBA, M.S. and Ph.D. students to
celebrate the conclusion of the academic year. ➎ Each year, faculty, staff, students and alumni of Whitman’s Joseph I. Lubin School of Accounting come together for a night of recognition and fun.
➏ During the IMPRESS SUccess Week, fashion shows and mock business dinners teach students about appropriate attire, etiquette and networking. ➐ Whitman MBA and M.S. students
participate in a challenge course team building exercise.
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[ WHITMAN HAPPENINGS ]

➑
➐

➑

➓

⓫

⓬

➒

⓭

➑ At Whitman career fairs students engage with corporate recruiters from a number of leading companies. ➒ Dean Kavajecz speaks to a Whitman undergraduate during the Dean’s Welcome
Reception at the start of the fall semester. ➓ Powerspike was the winning student venture at the Orange Tank business pitch competition during Orange Central 2015 homecoming.
⓫ Students, staff and alumni gathered in September to kick off the mentorship program for the 2015-2016 academic year. ⓬ Students converged in Flaum Hall at the end of the spring
semester to enjoy food, friendship and fun as part of Whitfest 2015. ⓭ Students of the four IMPRESS houses, joined by faculty and staff, kicked off a new year of competition by participating
in field day activities such as cup stacking and three-legged races.
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ONLINE MBA STUDENTS EXPLORE BUSINESS
AND EXPERIENCE THE CULTURE OF SEOUL

A

s a global business center that is rich with tradition and vibrant
culture, Seoul, South Korea, is one of the most dynamic
economic environments in the world. In July, MBA@Syracuse
students traveled to Seoul to collaborate with peers, learn from
accomplished executives and experience the culture.
Its location in northeast Asia presents Seoul with tremendous
opportunities to constantly innovate and reinvent itself. Led by
Marketing Professor Eunkyu Lee, the residency experience gave
students the opportunity to examine global linkages in the innovation process in which technologies or concepts are converted into
marketable products and services.
Through guided sessions led by global innovation leaders in
Korea, as well as a series of collaborative learning exercises,
students were able to view innovation through a global business
lens. Following the main residency weekend, students were given
the chance to extend their experience for a week to dive deeper
into how global innovation is managed in Seoul’s unique business
environment. Students had the opportunity to meet executives from
around the region and visit companies such as Hyundai, Samsung,
Korea Telecom and LG Display.
Allowing students to experience the local culture is an essential
element of MBA@Syracuse residencies. “The itinerary is strategically
planned, allowing for timely company visits as well as highlighting
the main features and attractions of the city that you would not
want to miss,” shared MBA@Syracuse student Nina Disi. “Seoul
was my first international residency with MBA@Syracuse, and I am
grateful for the exposure it gave me to the Korean culture as well as
the opportunity to meet like-minded classmates.”
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While in Seoul, students took guided tours of local landmarks,
including the Gyeongbok Palace. They traveled to the Demilitarized
Zone, visited a Korean Folk Village and participated in a Korean
dining tour.
In October, MBA@Syracuse students came together in New York
City for the fall residency, which was focused on strategic communication and included an introduction to capital markets. In January,
India will be the host of two back-to-back residencies, the first in
Delhi, the nation’s capital, and the second in Mumbai, the country’s
financial and business center.

ONLINE MASTER'S
DEGREE PROGRAMS
FOR BUSINESS LEADERS

Both of Whitman's collaborative online degree programs
are delivered through a flexible online learning format.
The programs feature:
• Live online classes hosted by renowned Whitman faculty
• Multimedia coursework available 24/7 from any device

MBA@SYRACUSE
Develop the technical and leadership skills to
succeed in today's fast-changing business world
through Whitman's top-5 online MBA program.

• GMAT waivers available for experienced professionals
• Application fees waived for Syracuse alumni

ACCOUNTING @SYRACUSE

Learn more about Whitman's innovative online business
programs at onlinebusiness.syr.edu or contact an
experienced admissions counselor directly today.

Gain the skills needed to advance within or
transition to a career in accounting. Discover
Whitman's Master of Science in Professional
Accounting delivered online.

844.SYR.4622

admissions@onlinebusiness.syr.edu

HOW I SPENT SUMMER BREAK
The months between the spring and fall semesters are considered a break, but many Whitman faculty,
staff and students spent their days off doing anything but taking it easy. Read on to learn how a few
used the time to teach, connect and learn outside the walls of Whitman.
day working with a new supervisor on a
different project. During his internship,
Howard worked with several SU alumni,
including Whitman graduates, CHAD BENDER ’05
and MELINDA RIVERA ’15. He also developed
friendships with interns from Georgetown
University, Northwestern University and the
University of Pennsylvania. He credits Whitman
for being able to share a bit of his Excel and
presentation skills with interns from other
schools who had not been required to take
related courses.
Jim Seward

Whitney Harrigan (far right)

WHITNEY HARRIGAN ’16, an accounting and
finance major from DeWitt, New York, worked
at PwC in New York City as a marketing and
sales intern in the Banking Capital Markets
industry. During the internship, Harrigan and
members of her student team were tasked
with analyzing provided data to decide on
a company with which PwC should form a
partnership. The team delivered the presentation virtually to a representative of
the firm.

The program is a five-day, hands-on course
designed to equip aspiring young entrepreneurs with the necessary tools and skills to
start and run a business. Some essentials
in management, strategy and marketing are
covered, and the participants develop and
present their own business idea at the end
of the seminar.
Professor of Entrepreneurial Practice
JOHN TORRENS traveled to Naples, Italy, to
teach on a U.S. Naval base in Gricignano. The
program is part of the Institute for Veterans
and Military Families Boots2Business program in which transitioning service members
are given classes on small business ownership as a vocational option after separation
from military service.

JIM SEWARD, associate professor of finance,
spent four weeks instructing international
business students at Rikkyo University in
Tokyo. He taught Valuation and Corporate
Transactions as well as Corporate Finance.
Both classes were case-based with an
emphasis on international companies.

Don Cardarelli

Mirza Tihic with students in Bosnia and Herzegovina
Joseph Howard

JOSEPH HOWARD ’16, a marketing major from
Pulaski, New York, participated in a rotational internship at ABC Family. He spent each
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Adjunct Professor MIRZA TIHIC returned to
Bosnia and Herzegovina, where he teaches
a one-week entrepreneurship seminar for
youth each summer through the Bosnia
Initiatives for Local Development effort.

Professor of Finance Practice TOM BARKLEY,
Professor of Management Practice DON
CARDARELLI, Assistant Professor of Management WILL GEOGHEGAN, Associate Dean for
Masters Programs DON HARTER, Professor of
Marketing and Department Chair EUNKYU LEE,
Professor of Accounting Practice MARYANN
MONFORTE, Adjunct Professor of Accounting
CHRISTIE NOVAK, Professor of Practice

JOHN PETOSA, Assistant Professor of Finance
MILENA PETROVA and Professor of Accounting
Practice GINGER WAGNER all made the trip
to Arlington, Virginia, to prepare and tape
courses for Whitman’s online MBA and M.S.
in Accounting programs.
CATHERINE MARITAN, associate professor of
management, traveled to Canada, where
she worked as a visiting research fellow at
the Haskayne School of Business at the
University of Calgary. She also attended the
Academy of Management annual meeting in
Vancouver and served as a panelist in the
Business Policy and Strategy Division Junior
Faculty Paper Development Workshop.
Maritan also made a trip to Georgia for
the Atlanta Competitive Advantage Conference in Georgia. There, she was a featured
panelist and worked with doctoral students
in a research development workshop sponsored by the National Science Foundation.

external reviewer for a new M.S. in finance
program being launched at SUNY-Empire
State College.

Ravi Shukla with alumni and prospective students

RAVI SHUKLA, professor of finance and
department chair, spent five weeks in China
meeting with M.S. in finance alumni as well
as incoming students in Chengdu, Shanghai
and Chongqing.

Jose Renato Allocca and Danielle Goodroe

Peggy Kanterman (left)

PEGGY KANTERMAN ’16, a marketing and public
relations dual major, worked as an intern at
Ogilvy PR in New York City, where she liaised
with national, top-tier media outlets for national and international clients on the Ogilvy
Media Influence team. She created media
lists, handled interviews for executives and
monitored media coverage. Additionally,
Kanterman developed and pitched the
winning project for an eminence platform
for Deloitte’s new U.S. CEO and worked with
a variety of other clients, including Citizens
Financial Group and Brand USA.
Professor of Finance Practice TOM BARKELY
spent the summer teaching two classes on
financial management to medical residents
at Upstate Medical University, taping
lectures for two finance electives in the
MBA@Syracuse program, grading CFA Level
III exams for the CFA Institute, consulting for
a company in California and serving as an

students in Sao Paulo, ANKIT JINDAL ’15 MBA
shared his Whitman experience in New York
City and SALONI RAUL ’15 MBA attended the
National MBA Diversity Forum in Atlanta.

Whitman EEE faculty and Ph.D. students at the BCERC

The Whitman School was a Gold Sponsor of
the 35th annual Babson College Entrepreneurship Research Conference (BCERC)
held June 10-13 in Natick, Massachusetts.
The call for papers received 566 abstracts
from 36 countries. Of those, more than
315 researchers were selected to present
papers, among them were Whitman Ph.D.
students E.J. KO ’17, C.K. LEE ’17, KIVEN PIERRE ’17
and WEI YU ’17. ALEX MCKELVIE, associate professor of entrepreneurship and department
chair, and TOM LUMPKIN, the Chris J. Witting
chair in entrepreneurship, also presented at
the conference, which was held in conjunction with the 2015 Babson Doctoral
Consortium Program. Kiven Pierre was one
of 25 students chosen from 96 applicants
to participate in the Consortium.

Saloni Raul

DANIELLE GOODROE, associate director of
graduate recruitment, and SHRI RAMAKRISHNAN,
assistant director of graduate recruitment,
traveled the globe to meet with prospective
students and attend recruitment events.
Domestic stops included Atlanta, Boston,
Chicago, Houston and New York City. South
American destinations were Mexico City,
Mexico; Bogota, Colombia; Lima, Peru;
Sao Paulo, Brazil; Rio de Janeiro, Brazil;
Santiago, Chile. Asian countries on the tour
included China, Japan, South Korea, Taiwan
and Vietnam. Along the way, several alumni
stopped by to lend their support. JOSE RENATO
ALLOCCA ’01 MBA talked with prospective

Rock and Roll Hall of Fame and Museum

LOGAN MARGOLIS ’17, a marketing and management major, returned to his hometown of
Cleveland, Ohio, this summer for a sales
internship at the Rock and Roll Hall of Fame
and Museum. He worked directly with the
manager of sales to help operate the facilities rentals program. He helped plan and
staff various events hosted at the museum,
redesigned the website and marketing
materials, worked to get a new sales database up-and-running and attended meetings, networking events and professional
development workshops.
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S.P. RAJ ON HIS JOY OF
TEACHING, COMMITMENT TO
CONTINUOUS LEARNING AND
LOVE OF AN ACADEMIC HOME

S

.P. RAJ is an example of how leaving a
place can be the best way to realize it
is where you are meant to be.
A Syracuse University Distinguished
Professor of Marketing, Raj came to
Syracuse after earning a Ph.D. in industrial administration from Carnegie Mellon
University. Of the 37 years since, only four
have been spent at institutions other than
Whitman. He taught for three years at
Cornell and spent a year as visiting faculty
at Northwestern’s Kellogg School of
Management.
Both experiences positively shaped Raj’s
career, but the time away reaffirmed that
Syracuse University was home. “SU is and
has always has been about people,” he
said. “There is a certain warmth here with
someone at every turn who makes you
feel welcome.”
Raj considers himself more of an asset to
Whitman having spent time at other schools.
“Being on the faculty at Northwestern and
Cornell was transformative for me,” said Raj.
“At Kellogg, I forged new ways of thinking
and was highly productive with my research.
At Cornell, I refined my teaching skills and
was exposed to the world of agribusiness,
especially in developing countries, which
has become a new and important focus of
my work.”
Though his time away was rewarding,
Whitman beckoned Raj back. “When I was
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away and when I returned, I discovered that
working with my research collaborators at
Syracuse, like professors Tridib Mazumdar
and Amiya Basu, was special and rewarding,” said Raj. “It is an exceptional place,
and my daughter, who is an SU alumna, is a
marvelous reminder of the enduring value of
a Syracuse education.”
Raj was familiar with SU even as an
undergraduate in electronics engineering at
the Indian Institute of Technology, Madras.
He applied and was accepted into several
MBA programs including Syracuse, Harvard
and Wake Forest. However, when he received
a telegram of his admission and fellowship
to the Ph.D. program at Carnegie Mellon, he
accepted right away.
“I had done well in my engineering studies, but I also enjoyed the humanities and
social sciences,” said Raj. “Carnegie Mellon
was a great fit for me, as it was a quantitatively oriented Ph.D. program in marketing
but gave me an interdisciplinary perspective. I was privileged to study in a program
that was conceived by pioneers in doctoral
education in management.”
When Raj visited Syracuse in search of
his first faculty position, Dave Wilemon was
the marketing chair. His charm and mentoring approach weighed heavily on Raj’s
decision to come aboard.
Raj is grateful to many faculty members
who provided invaluable guidance during

By Alison Kessler

those early years. Emeriti professors John
Chai, Sherm Chottiner and George Fisk are
among them. “George was prescient when
he advised me that the challenge in life is
that there are many doors you can open,
but the hard choice is to leave most of them
shut,” said Raj. He recalls how Fisk would
take him on long walks and introduced him
to the world of photography. In fact, Fisk
took a photo of Raj that was the first he
would send to his future wife in India. Soon
after, she too came to Syracuse and earned
a Ph.D. while Raj was making a name for
himself as a marketing professor.
Clint Tankersley, who will retire at the end
of 2015, is another cherished colleague.
“Clint was always one to be concerned with
my well-being,” said Raj. “He went out of his
way to make my wife and me feel at home.”
Despite being comfortable at Whitman,
after a few years, Raj felt the need to experience academic life at other institutions.
“The decision to move my family to
Northwestern in Evanston wasn’t an easy
one, but the decision to come back was,”
said Raj. “My wife preferred life in Syracuse.
We had established strong ties here.”
When Raj took the position at Cornell
in 2005, those ties and the desire to raise
their children and care for aging parents
in Syracuse meant three years of daily
50-mile commutes each way for Raj, but
it was time well spent. The commute gave

him time to reflect, and Cornell gave him
the opportunity to develop case studies,
enhance his teaching and reevaluate his
expectations for students. “I found myself
teaching to a higher standard at Cornell,”
said Raj. “When I returned, I maintained
those standards and Whitman students
responded accordingly. When you challenge students in the right way, they can
exceed your expectations.”
Cornell had planted the seed for his
interest in agribusiness in emerging markets. Raj wanted to make an impact in what
was largely an untouched space. Whitman
Dean Melvin Stith welcomed him back and
supported his ambition. Syracuse is one
door Raj is happy he could open once more.
“I saw an interdisciplinary opportunity,”
said Raj. “There is a real connection and
convergence between business, agriculture
and innovative technologies. In fact, when
you trace the early roots of business, it is
all related to farm management and the
marketing of agricultural products. Today,
agribusiness is the answer to feeding
the growing hunger of large populations
in developing countries…and to doing it
nutritiously,” he added with a smile at the
mention of his wife’s discipline, nutrition.
There were no journals focused on
agribusiness in developing markets. “I felt it
was important for academics and reflective practitioners to shift their thinking to
agribusiness in emerging economies,” he
said. In 2011, Raj founded the Journal of
Agribusiness in Developing and Emerging

Economies and enjoys the challenge of
serving as editor. “We have a strong editorial
board, and we are working hard to establish
the reputation of the journal.”
In January, the first conference on Agribusiness in Emerging Economies will be
held in India in collaboration with the
Institute for Rural Management Anand. The
conference will feature mentoring workshops for junior scholars as well as presentations by senior researchers. “Professor
M.S. Swaminathan, the first World Food
Prize laureate, was quick to accept my
request to be the conference’s keynote
speaker,” said Raj. “He recognizes the
importance of this initiative in generating
greater interest and action among academics with an interdisciplinary perspective.”
The conference will, no doubt, be another
accomplishment on a list of many by Raj. He
has been published extensively in prestigious
journals and received numerous recognitions
for best papers, including the John D.C. Little
Award and the Donald R. Lehmann Award.
He also won the European Foundation for
Management Development’s award for best
case on emerging economies.
Raj served as Whitman’s senior associate
dean for academic affairs during which time
he worked closely with Dean George Burman
from whom he learned a great deal about
administration. He has also served as chair
of the Ph.D. program, chair of the marketing
department and three-time member of
Whitman’s AACSB reaccreditation team.
“I think of S.P. Raj as a trusted faculty

leader whose experience and steady constructive approach is an incredible asset to
the Whitman School,” said Dean Kavajecz.
“He demonstrates this routinely in all aspects
of his research, teaching and service.”
Through the course of his accomplished
career, Raj’s love for teaching has remained.
“Though I get intrinsic pleasure from my
research, one of the greatest rewards of
academia is seeing how students’ way of
thinking evolves as they progress through
my classes.”
Raj enjoys the interactions with students
at every level. “I am energized by the enthusiasm of undergraduates as they learn new
marketing ideas, and it is rewarding to have
master’s students feel comfortable coming
to me for career advice,” he said. “One of my
former Ph.D. students is doing great things
as a chaired professor at Lehigh and I’ve
had the good fortune of collaborating with
him. It is gratifying to have your teaching
come full circle in that way.”
Achieving the success realized by Professor Raj takes a significant investment of
time, hard work, commitment and, most
importantly to Raj, wonderful colleagues with
whom to collaborate. “I believe opportunities to learn are around every corner; it’s a
matter of being open to them,” added Raj.
“I am continuously learning, be it from my
colleagues, students, friends, wife or children.
Academia is not a 9-to-5 career if you are
doing it right. Life is your work and work is
your life, and when you enjoy the journey as I
do, you wouldn’t have it any other way.”
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SEEN & HEARD AT WHITMAN
Dana Stiffler

(left to right) Gary La Point, David Aquino, Michael Belfiore,
Richard Zarski

(left to right) Ken Kavajecz and Wendy Herrick

WENDY HERRICK, VICE PRESIDENT OF SUPPLY CHAIN US AT UNILEVER, visited Whitman in October to accept the Salzberg Medallion on behalf of Unilever for its
sustainability efforts. Harrick discussed how Unilever has integrated sustainability practices into its overall corporate strategy. The award presentation was part of the 66th annual Harry E. Salzberg Memorial Lecture Program.
The daylong event featured Dana Stiffler, research Vice President at Gartner, and a panel discussion moderated by David Aquino, senior vice
president of supply chain and operations and CIO at Barco Uniforms Inc. Among the panelists were technology journalist Michael Belfiore and
Richard Zarski, vice president of manufacturing, supply chain and logistics for Fujitsu Frontech North America.

Professor of Supply Chain Management Burak
Kazaz and Rod Galloway of Staples.

to address students as part of the IMPRESS
program’s Current Challenges speaker series.
The event included a fashion show featuring
Whitman undergraduate students wearing
business casual selections from Limited and
a reception to honor Weiss who retired from
Express earlier this year.

Last semester, Whitman was pleased to
host senior leaders from Staples, Inc. Rod
Galloway, senior vice president of strategy;
Dan Goehry, director of inventory operations; Leah Sawyer, business continuity
manager; and Roger Will, vice president of
inventory and merchandise planning, came
to campus for the delivery of two student
presentations and to address students in
supply chain management classes as part
of a collaboration with Whitman’s The H.H.
Franklin Center for Supply Chain Management.
Neeraj Mehta

Michael Weiss (bottom row, third from left) with
students, faculty and staff

Michael Weiss ’62 (A&S), former CEO of
Express, Inc., visited Whitman in November
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In September, Whitman hosted NEERAJ MEHTA
’96 MBA, executive vice president of business
strategy and development for Synchrony
Financial, to present “The True Differentiator:
Navigating through Change and Ambiguity.”
Mehta previously served as president and
CEO of Commercial Distribution Finance at
GE Capital, where he held various roles during his 19-year tenure with the company.

In October,
Whitman
welcomed
Professor Jeff
York of the
University of
Colorado
Jeff York
Boulder.
York, the Fetner Sustainability Fellow for
2015, presented the research seminar, “It’s
Not Easy Building Green: The Interaction of
Institutional Change and Private Actors in
Voluntary Standards."

Todd Harris and Professor of Practice John Petosa

The IMPRESS program welcomed Current
Challenges speaker Todd Harris ’91, vice
president of broadcasting for the National
Basketball Association, for a discussion
about broadcasting and Entertainment in
the NBA. Prior to the NBA, Harris worked at
NBC Sports as a production associate.

A FOND FAREWELL TO CLINT TANKERSLEY
“

Clint is one of those special people who makes you a better person.
I met Clint during my junior year in high school when I was given an
opportunity to participate in the Syracuse Summer Program. From that
moment on, Clint has always been there for me to offer guidance or to
simply listen. Even after I graduated from SU, he continued to be there
for me as I began my career. I’m grateful for everything he has done,
and I wish him well.

”

–HERNANDO GASCA ’02,

SENIOR DIRECTOR REGIONAL OPERATIONS
AT PEPPERIDGE FARM

s contributions to Whitman are underappreciated. Not only did
“heClint’
serve as both senior associate dean and undergraduate associate

C

lint Tankersley’s contributions and accomplishments throughout his 40-plus years at Whitman are many and meaningful. In addition to the title he held the longest, professor of
marketing, Tankersley also assumed the roles of associate dean of
undergraduate programs, senior associate dean, founding professor
of the entrepreneurship program and chair of the marketing department. He has amassed many accolades, such as the Oberwager
Award given to Whitman faculty who positively influence students
outside of the classroom.
Tankersley was instrumental in revising the undergraduate
curriculum to allow students to start management courses their first
semester, and he helped develop scholarship opportunities for upperclass students. One of the most visible fruits of his labor is the
building that Whitman calls home, as he was as an integral member
of the committee responsible for its planning and construction.
Of all the responsibilities Tankersley took on at Whitman, his
work with students was, no doubt, paramount…and mutually
rewarding. He is respected and recalled fondly by former and
current Whitman faculty, staff, administrators and students. He
will, most certainly, be missed.

“

When Clint Tankersley arrived at the Syracuse University campus in
the early 1970’s, he was an instant hit. He quickly became our “go to”
professor when advice was needed or issues needed to be resolved.
Without his counsel, I probably would not have been successful as
a Ph.D. student. When I returned as dean of Whitman, after many
conversations with Clint, I knew he had to be an integral part of my
leadership team. His counsel was so valuable to me. Throughout his
exemplary academic career, Clint has never lost his focus on students.
Alums always ask, “How is Professor Tankersley?” It seems like he has
taught or counseled every Whitman graduate. He is a great ambassador
for Whitman and is well respected throughout the SU community. His
presence and ease of style will be missed on campus. I wish him much
health and happiness in retirement.

”

–MEL STITH, PH.D.

WHITMAN DEAN EMERITUS

dean for four years, but many of the signature elements of our undergraduate program were developed under his watch. The improvement in
our undergraduate program during his tenure as undergraduate associate dean was evident.

”

–RANDY ELDER

WHITMAN PROFESSOR OF ACCOUNTING

I was fortunate to call Dean Tankersley, or ‘Coach,’ a mentor and
“friend
throughout my time at Syracuse. He has been an impactful leader
at Whitman, pushing students beyond their comfort zones and preparing them for all aspects of life beyond college. I wish him all the best in
his retirement!

”

–SAM WHITAKER ’14

ACCOUNT MANAGER
SPSS PREDICTIVE ANALYTICS SOLUTIONS
IBM

had the privilege of working with Clint. What is most memorable was
“hisI dedication
to our students and to the reputation of the Whitman
School. That commitment made him significant in the success of our
students and our School.
” –GEORGE BURMAN
EMERITUS PROFESSOR AND
FORMER DEAN OF THE WHITMAN SCHOOL

Clint Tankersley has had a truly remarkable career at the Whitman
“School
of Management. He has served our students and School with

dedication and excellence in multiple roles for four decades. Clint has
been honored for his achievements in the classroom and as an
administrator. His work across campus and at professional meetings
has enhanced the reputation of the School and University. He has
accomplished all of the above while being a great friend to students,
staff, faculty and alumni. Having retired myself this May, I am pleased to
welcome my friend Clint to the emeriti faculty.

–DENNIS GILLEN

”

EMERITUS ASSOCIATE PROFESSOR AND
FORMER ASSOCIATE DEAN OF THE WHITMAN SCHOOL
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HOLTZ FACULTY AWARDS

WHITMAN FACULTY TEACHING AWARD
JOYCE ZADZILKA
PROFESSOR OF ACCOUNTING PRACTICE

GUTTAG PROFESSOR OF MARKETING
S.P. RAJ
DISTINGUISHED PROFESSOR OF MARKETING

OBERWAGER AWARD
PATRICK PENFIELD
DIRECTOR OF EXECUTIVE EDUCATION
PROFESSOR OF SUPPLY CHAIN PRACTICE

GUTTAG JUNIOR PROFESSOR AWARD
CRAIG NICHOLS
ASSISTANT PROFESSOR OF ACCOUNTING

THE MARTIN J. WHITMAN FELLOW IN ACCOUNTING
JOSEPH COMPRIX
CHAIR, JOSEPH I. LUBIN SCHOOL OF ACCOUNTING
ASSOCIATE PROFESSOR OF ACCOUNTING

OBERWAGER AWARD
JOHN PETOSA
PROFESSOR OF ACCOUNTING PRACTICE

BECKER PROFESSOR OF SCM
BURAK KAZAZ
LAURA J. AND L. DOUGLAS MEREDITH PROFESSOR OF
TEACHING EXCELLENCE, EXECUTIVE DIRECTOR, THE H.H.
FRANKLIN CENTER FOR SUPPLY CHAIN MANAGEMENT

OBERWAGER AWARD
ALEXANDRA KOSTAKIS
PROFESSOR OF ENTREPRENEURSHIP PRACTICE

OBERWAGER AWARD
RAY WIMER
PROFESSOR OF RETAIL PRACTICE
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PROMOTIONS & TENURE

AMBER ANAND

Promotion: Professor of Finance

LIHONG LIANG

Tenure
Promotion: Associate Professor of Accounting

FACULTY IN THE MEDIA
MICHEL BENAROCH, associate dean for research and Ph.D. programs,
provided insight on what the new chip credit cards mean for consumers on Syracuse’s local ABC affiliate.

TOM BARKLEY, professor of finance practice, was interviewed by
WAER-FM, the Syracuse-area NPR affiliate, on what the August China
currency devaluation could mean for Central New York.

KEN KAVAJECZ, dean of the Whitman School, offered his expert opinion on the New York Stock Exchange’s July 8 shutdown on Syracuse's
local ABC affiliate.

AMANDA NICHOLSON, associate dean of undergraduate programs
and professor of retail practice, discussed Amazon's plans to offer its
own private-label grocery brand on the Knowledge@Wharton
business radio program on Sirius/XM.

MILENA PETROVA, assistant professor of finance, was featured by
Bloomberg Business online and other media outlets, for her study
highlighting the critical role the “like-kind exchange” tax provision
plays in strengthening the economy, safeguarding property values and
stabilizing rents.

JIM SEWARD, PROFESSOR OF FINANCE
Tenure

GEOGHEGAN NAMED ONE OF
40 BEST PROFESSORS

W

ill Geoghegan,
assistant professor of management,
has been named one
of the World’s Best 40
Under 40 Professors
by Poets and Quants.
The annual listing
highlights excellence
in research and teaching prowess. Selection
criteria include
student feedback,
awards and honors,
quantity and reach of research, public speaking and educational
qualifications.
Geoghegan came to the Whitman School in 2010 as a visiting professor and became an assistant professor in 2014. He
teaches undergraduate and MBA courses in management and
also teaches in the MBA@Syracuse program. He holds a Ph.D.
in management from the University of Ireland, Galway.

BILL WALSH, professor of accounting practice, recently authored an
article on why millennials should save for retirement. The story was
featured in Fortune.
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SCOTT FAY, associate professor of marketing,
has been named to the editorial board at
the Journal of Interactive Marketing.
TOM LUMPKIN, the Chris J. Witting chair in
entrepreneurship, conducted a two-day
personal development workshop titled
“Nurturing Scholars New to Family
Entrepreneurship” at the 2015 Academy
of Management Meeting.
KIRA REED, associate professor of management, was elected to serve as the 2016
program chair for the Public and Nonprofit
Division for the Academy of Management.
JOHAN WIKLUND, professor of entrepreneurship, has been appointed as editor for
Entrepreneurship Theory & Practice.
FRED YEBBA, ’15 Ph.D., and RANDY ELDER,
professor of accounting, received the Best
Paper Award from the Government and
Non-Profit (GNP) section at the AAA Annual
Meeting for “The effects of local government
GAAP regulation on audit market concentration, auditor specialization, and audit fees.”

WHITMAN LAUNCHES
RESEARCH SITE

[ RESEARCH ACTIVITIES & ACCOLADES ]

PROFESSORS WIKLUND AND LUMPKIN RECEIVE 2015
GREIF RESEARCH IMPACT AWARD

J

ohan Wiklund (left), professor of
entrepreneurship, and Professor Tom
Lumpkin, the Chris J. Witting Chair
in Entrepreneurship, received the 2015
Greif Research Impact Award for their
paper “Entrepreneurial orientation and
business performance: Assessment of
past research and suggestions for the
future” (with Rauch, A. and Freese, M.).
The award, presented by the Greif
Center for Entrepreneurial Studies at the
University of Southern California during
the Academy of Management meeting, recognizes an entrepreneurship paper that appeared in
the top-tier management and entrepreneurship journals six years ago and received the highest
citations (based on the Social Sciences Citations Index) in the five years following publication.
Wiklund and Lumpkin’s study, which was published in 2009 in Entrepreneurship Theory &
Practice Journal, examines the impact of entrepreneurial orientation on firm performance and
has been cited almost 800 times in the five years since its publication and has initiated a
stream of other research on the topic.
“Professors Wiklund and Lumpkin are two of the most respected scholars in the field of
entrepreneurship,” said Alexander McKelvie, chair, department of entrepreneurship and emerging enterprises and associate professor of entrepreneurship. “This award objectively shows that
other researchers, including doctoral students, are being influenced by their study.”

MANAGEMENT PROFESSOR RAVI DHARWADKAR
SELECTED TO CHAIR DEPARTMENT

R

Whitman recently launched a website featuring faculty research on a variety of business
topics, including accounting, finance, entrepreneurship, information systems, management, managerial statistics, marketing and
supply chain management. The site is a
repository where users can access research
briefs/translations and full papers from
Whitman faculty. New research, faculty profiles and updates from Whitman’s research
centers and institutes will be added to the
site regularly. Whitman Research is available
at research.whitman.syr.edu.
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avi Dharwadkar, the Laura J. and L. Douglas Meredith Professor
of Teaching Excellence, has been named chair of the Management Department. Professor Dharwadkar is an outstanding
researcher and teacher who has received numerous awards in addition to the prestigious university-wide Meredith recognition. He has
been awarded Whitman’s Research Fellowship, Teaching Fellowship
and Thomas Finucane Award for Exceptional Scholarship as well
as Syracuse University’s Excellence in Graduate Education Faculty
Recognition Award.
Dharwadkar teaches courses in international business, organization theory and strategy at the undergraduate and graduate levels.
His research interests include corporate governance, corporate
strategy and international business, and his work has appeared in numerous scholarly publications, including the Strategic Management Journal, Journal of International Business Studies,
Journal of Marketing and Academy of Management Journal, for which he serves on the editorial
review board.
Prior to joining academia, Dharwadkar worked for Reliance Industries, India's largest
private-sector company by revenue and profit. He received a bachelor’s in mathematics from
St. Xavier’s College in Mumbai, India, a master’s in management from XLRI, Jamshedpur, India,
and a Ph.D. in management from the University of Cincinnati.

[ SELECTED FACULTY RESERACH ]
RESEARCH EXAMINES MAKE-TAKE STRUCTURE IN OPTIONS MARKETS

I

n a paper recently accepted by Management Science, AMBER ANAND,
professor of finance and Haydon Family Fellow, and his co-authors,
Jian Hua (Baruch College) and Tim McCormick (U.S. Securities and
Exchange Commission), examine the make-take structure, which
compensates liquidity suppliers and charges liquidity demanders in the
options markets where it competes with a traditional structure using payments for order flow. In the study, “Make-take structure and market quality:
Evidence from the U.S. options markets,” the researchers use an event
of the introduction of the make-take structure to discover that execution
costs (including fees) for liquidity demanders decline after the event for the affected options.

MARKET FEARS PLAY AN IMPORTANT ROLE IN STOCK RETURN PREDICTABILITY

R

esearch by LAI XU, assistant professor of finance, was accepted by
the Journal of Financial Economics. Xu’s paper, “Tail risk premia and
return predictability,” shows empirical support for the idea that market
fears play an important role in understanding the predictability of stock
returns. Xu and her coauthors, Tim Bollerslev (Duke University) and Viktor
Todorov (Northwestern University), find that much of the predictability of
stock market returns may be attributed to the variation over time of the
extra compensation that investors demand for bearing the risk of sharp
changes in the price of a stock.

LENDABLE SHARE SUPPLY'S EFFECT ON EQUITY PRICE FORMATION AND
RETURNS PREDICTION

I

n a paper recently accepted by the Journal of Accounting and
Economics, CRAIG NICHOLS, assistant professor of accounting, and his
co-authors, Dr. Daniel Beneish (Indiana University) and Dr. Charles
Lee (Stanford University), examine the role played by the supply of
lendable shares in both equity price formation and returns prediction. The researchers’ results show that the supply of lendable shares
is frequently binding, and the constraint is related to firms’ accounting
characteristics.

COMPETITION FUELS MOTIVATION WHEN RESOURCES ARE SCARCE

A

study by TODD MOSS, assistant professor of entrepreneurship, will
appear in the Academy of Management Journal. In the paper, titled
“Cooperation vs. Competition: Alternative Goal Structures for Motivating Groups in a Resource Scarce Environment,” Moss and co-authors,
Geoff Kistruck (York University), Robert Lount (Ohio State University),
Brett Smith (Miami University) and Brian Bergman (Miami University),
find that competitive goal structures generally lead to higher levels of
motivation within groups in a resource-scarce environment.

RANDY ELDER, professor of accounting, has a
paper, “Audit Firm Rotation, Auditor Specialization, and Audit Quality in the Municipal
Audit Context" (with Lowensohn, S. and
Reck, J.), accepted for publication in the
Journal of Governmental and Nonprofit
Accounting.
A paper by DINESH GAURI, associate professor of marketing, has been accepted by
the Journal of Consumer Research. The
paper is titled “Boomerang Effects of Low
Price Discounts: How Low Price Discounts
Affect Purchase Propensity” (with Cai, F. and
Bagchi, R.). Gauri's paper “Antecedents and
Outcomes of Market Mavenisim: Insights
based on Survey and Revealed Data,” has
also been accepted by the Journal of
Business Research (with Harmon, T.
and Talukdar, D.).
The International Journal of Production
Research has accepted the paper,
“Final purchase and trade-in program
decisions in response to a component
phase-out announcement: A deterministic
analysis,” by Associate Professor of Supply
Chain Management BURAK KAZAZ and
COLE DWAYNE ’11 PH.D. (with Webster, S.).
“Technical note—Pricing below cost under
exchange-rate risk,” by JOHN PARK ’12 PH.D.,
visiting professor of supply chain management, and BURAK KAZAZ, the Becker Professor,
Laura J. and L. Douglas Meredith Professor
of Teaching Excellence and associate professor of supply chain management, (with
Webster, S.) has been accepted for publication
in Production and Operations Management.
The paper “A test of competitive theories of
how past success and self-efficacy influence
subsequent entrepreneurial intentions" by
JOHAN WIKLUND, professor of entrepreneurship,
and DAN HAO ’11 PH.D. has been accepted for
publication in Entrepreneurship Theory and
Practice. Wiklund’s paper “Inside the black
box of outcome additionality: Effects of
early-stage government subsidies on
resource accumulation and new venture
performance” (with Söderblom, A.,
Samuelsson, M. and Sandberg, R.) was
also accepted by Research Policy.
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[ NEW FACULTY ]

KIVANÇ A. AVRENLI

MARKUS BROMAN

TRENT WILLIAMS

HUIFANG MAO

A

B

W

A

Assistant Professor of Statistics
Ph.D., University of Illinois at
Urbana-Champaign

vrenli's teaching interests
focus on applied statistical
methods, probability theory,
statistical modeling and design of experiments. Prior to
Whitman, he taught applied
statistics and probability at the
University of Illinois at UrbanaChampaign, where he was included seven consecutive times
with an “outstanding” rating in
the List of Teachers Ranked as
Excellent by Their Students. In
2014, he received the Alumni
Award in Teaching Excellence. At
Whitman, he will teach courses
in managerial statistics.
Avrenli earned a B.S. and
M.S. degrees in civil engineering
from Bogaziçi University (formerly Robert College) in Istanbul,
Turkey, the first American college
established outside of the
borders of the United States. He
obtained a second M.S. degree
in statistics and a Ph.D. in civil
engineering with an emphasis
on commercial aviation safety
from the University of Illinois at
Urbana-Champaign.

Assistant Professor of Finance
Ph.D., Schulich School of Business
at York University

roman’s research interests
lie in the intersection of
investments, international
finance and the efficiency of
financial markets. He is currently working on topics related to
exchange-traded fund mispricing and liquidity, the impact of
investor clienteles and trading
on asset prices, and the effect
of segmentation in the labor
market for top executives on
executive compensation.
His research has been
awarded the Eastern Finance
Association Outstanding
Doctoral Student Paper and
has been presented at leading academic conferences,
including the American Finance
Association and European
Finance Association.
Broman earned a B.S. and
M.S. degrees from the Hanken
School of Economics and a
Ph.D. in business administration
with a major in finance from
Schulich School of Business at
York University. He will be teaching undergraduate courses in
investments at Whitman.

50 / WHITMAN SCHOOL OF MANAGEMENT / SYRACUSE UNIVERSITY

Assistant Professor of Entrepreneurship
Ph.D., Kelley School of Business at
Indiana University

illiams’s research focuses
on entrepreneurial venture
emergence, resourcefulness, decision-making and
resilience. His work has
appeared in the Journal of
Management, Organizational
Research Methods, Journal
of Management Studies and
The Academy of Management
Learning and Education,
among others. He is particularly
interested in idea generation
at early stages of venture
creation and will be teaching
entrepreneurship classes at the
Whitman School focusing on
ideation and creativity.
Previously, Williams was
a visiting assistant professor at Indiana University. He
earned a B.A. in English and
philosophy from Brigham Young
University, an M.S. from Purdue
University’s Krannert School
of Management and a Ph.D. in
entrepreneurship and strategic
management from the Kelley
School of Business at Indiana
University. Additionally, he has
worked as a management consultant for Deloitte Consulting
and PwC Advisory.

Visiting Associate Professor
of Marketing
Ph.D., Kelley School of Business
at Indiana University

n associate professor of
marketing at the University
of Central Florida, Huifang Mao
is visiting the Department of
Marketing Management at the
Whitman School during the
2015-2016 academic year.
She will be teaching marketing
research during her time at the
Whitman School.
Mao earned a B.S. degree
in business administration
from Fudan University and a
Ph.D. in marketing from the
Kelley School of Business at
Indiana University. Her research
examines how consumers
process market information and
make judgments and decisions accordingly. Specifically,
her research interests include
consumer evaluations of brand
extensions, cross-cultural differences in consumer behavior and
the information construal level
theory. Her work has appeared
in leading academic publications, such as the Journal of
Consumer Research, Journal
of Marketing Research, Journal
of Consumer Psychology
and Journal of Academy of
Marketing Science.

LYNNE VINCENT

Assistant Professor of Management
Ph.D., Cornell University

V

incent's research examines
the moral and social implications of creativity. In contrast
to the status quo view of
creativity as inherently positive,
she investigates the potential
dark side and the unexpected
consequences of creativity. Her
research reveals that creativity
and the perception of creativity
influences decisions to engage
in dishonest behaviors, how
people handle negative experiences and even how people
judge others. These processes
affect how organizations encourage creativity, how organizations
design jobs and how hiring decisions are made. Her research
has appeared in the Journal of
Experimental Social Psychology,
Journal of Experimental
Psychology: General and
Psychological Science.
Vincent earned a B.S. in
industrial and labor relations
and her M.S. and Ph.D. in organizational behavior from Cornell
University. She will be teaching
undergraduate strategic human
resource management classes
at Whitman.

GARY WITT

Assistant Professor of
Finance Practice
Ph.D., Wharton School of the
University of Pennsylvania

A

fter receiving a Ph.D. in
statistics from the Wharton
School of Business in 1987,
Witt pursued a 20-year career
in finance in New York and
London in derivatives, structured finance and investment
management.
In the 1990s, he managed the derivatives trading
desk at Sakura Global Capital
in London after working for
General Re and Citibank as an
over-the-counter (OTC) interest
rate option trader. In 2005, as
a managing director at Moody’s
Investors Service, he left the
collateralized debt obligation
(CDO) group to create the
Moody’s operational risk rating
team focused on hedge funds
and to lead the mutual fund
rating team that primarily rated
money market and bond funds
worldwide.
From 2008 until 2015, Witt
drew from his many years of experience to teach statistics and
finance at Temple University.

DAVID WO

Visiting Assistant Professor
of Management
Ph.D., University of Central Florida

W

o conducts research in four
major areas: organizational
fairness, workplace deviance,
behavioral ethics and trickle
effects. His work has appeared
in the Academy of Management
Journal, Human Relations, The
Oxford Handbook of Workplace
Justice and Research in Social
Issues in Management.
Wo earned a B.S. from
Fudan University and an MBA
and a master’s degree from
the Devos Sports Business
Management Program from the
University of Central Florida.
He received a Ph.D. from the
Department of Management at
the University of Central Florida
with a concentration in organizational behavior.
Wo taught strategic
management at UCF and
has led two teams to place
first and second in the Great
Case Competition sponsored
by Florida Blue. He will teach
Strategic Human Resource
Management at Whitman.

RAVI SHUKLA NAMED
BENEDICT FAMILY FELLOW

R

avi Shukla, department chair
and associate professor of
finance, has been awarded the
Benedict Family Fellowship, created by Whitman alumnus Larry
Benedict ’84, founder of Banyan
Equity Management. Realizing the
importance of quality mentors and
instructors in preparing students
for professional success, Benedict
funded the fellowship to reward
teaching excellence.
Professor Shukla, who earned
a Ph.D. in finance from the State
University of New York at Buffalo,
teaches courses in investments,
financial modeling, corporate
finance, and money and banking. His
research interests are in the areas
of investments, asset pricing and
methodological issues, and his work
has appeared in leading academic
publications, such as the Journal
of Economics and Business and
Journal of Finance. He has lent his
expert perspective to many media
outlets including TheStreet.com and
The Washington Post.
Shukla exemplifies the commitment to student engagement and
success Benedict had in mind when
founding the fellowship. He is a
favored professor among students,
as evidenced by his selection three
times for the Whitman MBA Ambassadors’ “Outstanding Teaching Award.”
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[ IN THE NEWS AND TRENDING ]

n the News and Trending includes the perspectives of accomplished Whitman professors on
timely issues impacting business. Stated wording and opinions are those of the author.

ARE ACTIVIST SHAREHOLDERS GOOD OR BAD FOR BUSINESS?
By Jim Seward, Professor of Finance

D

uring the 1980s, they were
known as “corporate raiders.”
They were daring stock market
swashbucklers who bought a large
stake in a corporation and then
used their stock ownership to force
the company to adopt new policies
and strategies—often against the
wishes of the corporation’s current
management—to increase the
stock price. Since the new measures might include replacing top
executives, downsizing operations
or liquidating the company, raiders were often branded as narrow
self-interested pirates out to destroy American competitiveness in
the name of their own search for personal profits. Needless to say,
this group was as unpopular as it was unwelcome. With the demise
of hostile takeovers and leveraged buyouts in the late 1980s, raiders
became a relic of the past.
Now, some 30 years later, they’ve undergone a complete makeover, renaming their style of corporate watchdogism as “activist
shareholders.” Somehow, the evil raiders became the benign and
benevolent activists. But who are they? What do they do? Have they
really changed? Perhaps most importantly…are they constructive or
a detrimental foe to American business?
Consider the activist Nelson Peltz of Trian Partners. Peltz recently
completed a $2.5 billion investment in the venerable company GE. At
the time the investment was announced, Ed Garden, chief investment
officer and a founding partner of Trian, remarked, “We believe that
the strategy of GE management and the board is broadly in line with
our recommendations and we look forward to continuing to interact
with management as GE works to expand operating margins, drive
organic growth, increase capital efficiency and execute a disciplined
capital allocation strategy.” And, just to be sure there was no misunderstanding by the markets or GE regarding its recommendations,
Trian distributed a white paper on GE that details Trian’s investment
thesis and recommendations for GE, including margin targets, capital
structure and capital allocation. So, for now, we are all friends. Where
things can and will get interesting in the future depends on how long
GE’s business plan execution and Trian’s multi-pronged business
recommendations remain aligned.
So, more generally, who are these “activist investors?” According
to Investopedia, activist investors are “An individual or group that
purchases large numbers of a public company's shares and/or tries
to obtain seats on the company's board with the goal of effecting a
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major change in the company. A company can become a target for
activist investors if it is mismanaged, has excessive costs, could be
run more profitably as a private company or has another problem
that the activist investor believes it can fix to make the company
more valuable.” Hmmm, that sounds familiar. Did you have a grandfather by the name of “corporate raider?”
Nowadays, activist shareholders come from the ranks of private
equity firms, hedge funds or wealthy individuals, each of whom seeks
to identify businesses that are not running the company as efficiently
as possible. The activist investor will seek, with varying degrees of
pressure and hostility, to encourage the target company to change
the way a business is run so it becomes more efficient and, as a
consequence, more valuable, thereby increasing the value of the
activist investor’s stock ownership. Typically, the activist investor will
ultimately sell its equity stake once value has been maximized in the
stock market and look for new targets to repeat its activism on.
What does academic research have to say about the causes and
consequences of activist investors? Early studies of shareholder
activism provided mixed evidence on the results of activist campaigns. While some studies found positive short-term stock market
reactions to announcements of certain kinds of activism, there
seemed to be little evidence of measurable improvement in the longterm operating or stock market performance of the targeted companies. Apparently, the early days of activism provided evidence that
activists still needed to learn about how to be effective themselves in
providing activist guidance for targets. However, more recent evidence
suggests that shareholder activism has evolved to the point where its
benefits seem to outweigh its potential adverse consequences on a
corporation. While this seems to be the majority view, it is also fair to
say it is far from unanimous.
So, where does that leave us? According to a recent article in The
New York Times, activist funds have raised nearly $200 billion. So,
it seems fair to say that activism is not going away anytime soon.
Rather, with so much funding dedicated to the goal of improving
corporate performance and share value, it seems fair to say that
nearly every company is vulnerable to an appearance by an activist.
Just last year, the most valuable company in the world, Apple, was
targeted by Carl Icahn for failing to maximize shareholder value. If the
most valuable company in the world is not immune, who is?
The best defense against an unwanted appearance by an activist
is to constantly make sure that your company is managing its operations as effectively, efficiently and competitively as possible. Perhaps
the main lesson here is that the best defense is a good offense.
There’s nothing for an activist to do if a company is already being run
as well as possible.

COMING UP AT WHITMAN
DEAN Kenneth A. Kavajecz

A SAMPLING OF EVENTS & ACTIVITIES AT WHITMAN

EXECUTIVE ASSOCIATE DEAN FOR INSTITUTIONAL
ADVANCEMENT
Thomas J. Foley ’81 M.S.

s Spring Career Madness/Career Fair Week

ASSOCIATE DEAN FOR RESEARCH AND PH.D. PROGRAMS
Michel Benaroch

The Whitman Career Center actively promotes the School
to global employers and offers venues to these employers
for the recruitment of Whitman students.

ASSOCIATE DEAN FOR MASTERS PROGRAMS
Donald Harter
ASSOCIATE DEAN FOR UNDERGRADUATE PROGRAMS
Amanda Nicholson

s Jonathan J. Holtz Alumnus of the Year
Award Ceremony

ASSISTANT DEAN AND CHIEF INFORMATION OFFICER
Kevin Bailey

This annual event honors Whitman alumni, faculty and
students with recognition including Alumnus of the Year,
Young Alumnus of the Year, Alumni Club Scholarships
and Whitman faculty teaching and research awards.

ASSISTANT DEAN FOR CAREER SERVICES
Angela Petrucco
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s 13th Annual Whitman Day

Whitman Day is an annual celebration of the School’s
namesake, Martin J. Whitman ’49, ’08 (Hon). The day’s
activities include prominent alumni keynote speakers
and panel discussions.

CONTRIBUTORS: Cindie Adams, Lena Blomkvist,
Barbara Buske, Tom Foley, Joanne Gocek,
Elizabeth Hahn, Kerri Howell, Peggy Kanterman
and Kassandra Kristoff
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friends, students, faculty and staff. Third-class
postage paid at Syracuse, N.Y. Find Whitman
magazine online at Whitman.syr.edu. Please
share and recycle this magazine.

ON THE COVER:
Presidents of student clubs and organizations
at the Whitman School of Management and
Syracuse University

s Capstone Business Plan Competition

The Capstone Business Plan Competition gives
students in Whitman’s Strategic and Entrepreneurial
Management course the opportunity to present their
team’s unique business venture ideas to a panel of
accomplished judges.
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s Seventh Annual Africa Business and
Entrepreneurship Conference

Whitman Day

The Africa Business and Entrepreneurship Research
Society and Whitman’s Africa Business Program at the
Kiebach Center for International Business Studies will
host the Seventh Annual Conference on Business and
Entrepreneurship in Africa jointly with the faculty of
Business Administration of Laval University and Makerere
University Business School and in collaboration with
partner institutions.

s 2016 Commencement Weekend

Get all of the latest commencement information,
announcements, reminders and more by following
the SU Commencement Facebook page
(facebook.com/sucommencement) and the
Syracuse U Twitter account (twitter.com/syracuseu).
Commencement (2015)
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